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A  PUBLIC  RELATIONS  SERVICE 
FOR  THE  CANNING  INDUSTRY 


#  Among  the  thousand  or  more  re¬ 
quests  for  canned  food  literature  that 
come  to  us  each  day,  we  receive  eigh¬ 
teen  to  twenty  letters  asking  for 
speakers  to  address  meetings. 

These  requests  come  from  grocer  or¬ 
ganizations  who  want  members  and 
employees  to  become  better  salesmen  of 
canned  foods;  from  Chambers  of  Com¬ 


merce,  Rotary,  Kiwanis  and  Lions 
Clubs,  as  well  as  from  schools,  col¬ 
leges,  hospital  diet  classes  and  women’s 
clubs. 

The  Canco  Speaking  Service  covers 
the  country,  keeps  booked  solidly  for 
months  ahead  .  .  .  telling  facts  about 
canned  foods  . . .  building  appreciation 
for  America’s  canning  industry. 


A  M  E  R  I  C  A  N  C  A  H  C  O  M  P  A  N  T 
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CAMEROX  BUILDS  VACUUM 
CLOSING  MACHINES  FOR  BOTH 
ROUND  AND  SQUARE  CANS 

Resourceful  Canners  are  improving  their  pro¬ 
ducts  and  reducing  costs  through  vacuum 
canning. 

The  machine  shown  above,  the  No.  158 
Vacuum  Closing  Machine  for  round  cans,  has 
a  pre-clinching  device,  for  sealing  liquid  pro¬ 
ducts  without  spill. 

Every  Machine  for  Can-Makers! 


CAN  MACHINERY  CO. 

140  NORTH  ASHLAND  AVENUE  | 

CH\CAGO  ILLINOIS 
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THE  HEEKIN  CAN  CO.  •  CINCINNATI,  OHIO 


Heekin  Cans 

^^[16  {PeAAovwut  SeMnce^ 


CANNED  FOODS  ARE  FINE  FOODS  ALL  OVER  THE  WORLD 


Enjoying  American. 
Foods  in  the  Shadows  ■'  % 


of  the  PYRAMIDS 


A  SPARAGUS  from  America  is  popular  in  Egypt 
. .  thanks  to  the  tin  can.  Each  year  the  family 
of  Heekin  Canners  grows  larger  .  .  .  they  are  a 
part  of  us  and  we  are  dependent  upon  them.  We 
offer  every  customer  every  facility  at  our  disposal 
and  a  deep  appreciation  of  their  business.  If  you 
are  packing  in  Heekin  Cans  you  know  this  .  .  . 
if  you  are  not  —  you  might  be  interested. 


Cheops,  one  of  the  wonders 
of  the  world,  was  never  as 
wonderful  as  the  tin  can. 


4 


THE  CANN  I  NG  TRADE 


October  2.^,  1938 


If  you  were  to  start  locating  Continen- 
M  1  tal  plants  all  over  the  country  by 
marking  X's  bn  a  map,  you'd  discover  many 
interesting  facts. 

The  first  thing  you  would  find  is  that  Con¬ 
tinental  has  built  its  plants  as  near  to  the  can¬ 
ning  centers  as  possible.  Sometimes  they  are 
right  on  the  spot,  so  to  speak.  This  means,  of 
course,  that  no  matter  what  your  requirements 
are  you  can  be  sure  of  being  served  promptly 
and  efficiently. 

Going  a  step  further  you  will,  upon  analyz¬ 
ing  this  map  a  little  more,  discover  that  Conti¬ 
nental's  forethought  and  planning  in  the  strate¬ 
gic  placement  of  these  plants,  assures  canners 


of  continuous  uninterrupted  service  regardless 
of  conditions  which  might  cripple  others. 

Finally,  a  count  of  these  X's  will  reveal  a 
total  of  ^  plants — each  one  equipped  and 
busy  turning  out  the  billions  of  cans  which 
Continental  makes  each  year  for  its  thousands 
of  customers. 

And,  behind  it  all,  there  is  Continental's 
record  of  33  years  of  experience  in  supplying 
the  needs  of  an  industry  which  has  grown 
steadily  and  surely.  It  is  this  experience,  gained 
step  by  step,  and  these  convenient  facilities 
which  Continental  offers  to  all  canners  alike. 

You  should  be  interested. 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


MONTREAL  •  TORONTO 


HAVANA 


Oci  'XT 
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T  JC  ^  A  klkllM^^  TD  A  the  business  and  MARKET  JOURNAL 

I  ?nL  v./\ININIINO  I  K/\Lyil  of  the  canned  foods  industry 

Published  Every  Monday  Since  1878  •  ARTHUR  I.  JUCXjE,  Editor  •  VOLUME  61,  NUMBER  12 

EDITORIALS 

S^^UNG — Some  of  our  big  business  men  (on  the  become  clearer  as  winter-demand  for  the  goods  comes 
Amos  and  Andy  style  we  are  beginnng  to  fear)  on.  And  don’t  forget:  “canned  foods  are  the  saving 
who  have  been  in  violent  opposition  to  every  effort  of  the  summer’s  crops  for  the  bleak  days  of  want.” 
to  improve  business,  and  who  have  been  singing  the  Only  now-a-days  they  are  called  for  every  day  of  the 
“Blues”  to  the  tune  furnished  by  the  politicians,  have  year,  and  the  world  would  starve  without  canned  foods, 
apparently  become  innoculated  with  their  own  virus —  And  there  are  canners  who  are  “blue”  over  the  out- 
and  are  they  “blue”  over  the  outlook  of  business !  look ! ! 

Considering  the  quality  of  this  opposition,  and  that,  BETTER  BOXES— Writing  us  on  October  17th,  a 
apparently  (but  only  apparently)  all  business  men  were  well  known  brokerage  house  says: 
included,  the  wonder  is  that  there  is  any  business  to  “For  the  past  several  years  the  corrugated  case 

wail  over.  Fortunately  the  mass  of  consumers  were  used  for  canned  vegetables,  in  the  East,  has  been 
not  affected.  You  see  the  evidence  of  this  in  the  tre-  gradually  getting  poorer  and  poorer,  until  now 

mendous  consumption  of  canned  foods  that  has  held  when  the  goods  are  received  it  is  not  unusual  to 

steadily  over  these  many  months,  and  can  but  increase  have  from  25  per  cent  to  50  per  cent  in  bad  condi- 

when  the  real-canned-foods-consuming-months  set  in — 

those  months  just  ahead  of  us  down  to  the  Spring.  Just  “Don’t  you  think  that  you  could  do  something 

a  normal,  natural  increase  in  present  demand  because  assist  in  an  improvement  in  this  condition? 

of  winter  and  cold  weather  will  carry  this  public  con-  Frankly  we  believe  it  is  a  very  near-sighted 

sumption  to  a  height  never^  dreamed  possible  in  this  economy,  because  the  canner  eventually  suffers 

industry  by  the  most  optimistic.  And  when  you  add  heavy  losses,  due  to  swells  or  damaged  goods,  that 

to  this  consideration  the  high  quality  of  the  goods  now  would  not  have  occured  had  the  merchandise  been 

going  out,  the  increase  will  not  alone  be  greater,  but  it  properly  shipped.” 

will  make  permanent  customers  who  will  continue  to  There  are  good  boxes  on  the  market,  and  many 
buy  canned  foods  for  years  to  come.  The  low  prices,  canners  use  them,  but  always  there  are  some  who 
and  the  fine  quality  have  put  this  canned  foods  industry  pinch-pennies  in  a  foolish  manner,  and  none  worse  than 
onto  an  entirely  new  high  plane  that  will  be  found  the  canner  who  ships  his  goods  in  flimsy  cases.  But 
permanent  and  lasting.  some  will  say  that  they  pay  a  fair  price  but  are  fooled 

But  to  get  away  from  our  own  story,  look  at  the  on  the  cases.  That’s  possible, 
automobile  business.  At  the  beginning  of  this  year  At  the  risk  of  being  accused  of  singing  our  own  song 
there  was  a  car  for  every  four  people  of  our  popula-  we  are  going  to  say  that  the  trouble  is  with  the  box 
tion :  a  saturation  in  distribution  if  ever  such  existed,  makers,  and  not  with  the  canners  whom  they  accuse  of 
So  the  factories  shut  down  or  so  curtailed  production  always  wanting  something  cheaper.  If  the  makers  of 
as  to  be  apparently  shut  down.  Now  comes  the  infor-  good  boxes  properly  advertised  them — ^yes,  in  these 
mation  that  sales  have  been  so  good  that  there  is  on  pages — setting  forth  the  difference  in  the  value  over 
hand  an  average  of  but  3  cars  to  the  agency,  and  the  poor  cases,  there  would  be  more  good  cases  used.  Even 
factories  have  had  to  call  back  the  workers — 35  to  50  where  the  cases  are  bought  with  the  cans  there  would 
thousand  and  more  of  them — to  work  up  stock  to  keep  be  more  specifications  for  these  good  boxes.  The  box 
the  market  supplied.  This  is  the  season  of  the  year —  makers  have  as  much  of  a  job  as  any  one  else,  to  sell 
appr  -aching  winter  —  when  auto  factories  formerly  their  wares,  and  they  cannot  expect  others  to  do  it  for 
alwa.  s  shut  down  flat.  You  can’t  cuss-away  these  them.  They  have  been  lamentably  lame  in  this  respect 
landmarks,  and  we  could  go  on  to  show  the  increased  as  far  as  this  industry  is  concerned.  And  let  them  not 
carlo,  (dings,  trucking  and  lots  of  businesses  which  are  blame  the  canners,  as  they  do,  for  wanting  cheaper 
as  bi  sy  as  they  have  ever  been.  Look  around  you,  and  cases ;  they  have  done  nothing  to  educate  the  canners 
do  n(  t  gauge  general  business  on  your  own  condition,  to  the  use  of  the  better  case,  or  at  best  very  little  and 
if  yoi  happen  to  be  shy  on  orders.  Canned  foods  prices  that  spasmodically.  If  such  an  education  were  expen- 
are  •(  nproving,  slowly  it  is  true,  but  advancing,  at  a  sive  it  would  be  different,  but  it  is  not.  They  know 
time  when  advances  never  used  to  occur;  and  it  is  that  every  canner  has  to  have  some  kind  of  a  box  or 
more  than  possible  that  you  will  be  glad  that  you  were  case,  and  therefore,  that  all  of  them  will  get  some 
over)  oked  when  the  orders  were  handed  out,  as  you  business.  If  that  is  wide-awake, 'modern  merchandis- 
will  5  able  to  sell  your  goods  at  a  better  profit,  or  at  ing  then  we  do  not  know  the  thing.  There  is  nobody 
least  some  profit.  Don’t  expect  to  jump  from  quiet-  to  blame  for  this  poor  box  question  but  the  box  makers 
ness  D  feverish  activity  overnight,  but  don’t  miss  the  themselves,  and  their  failure  to  advertise  and  so  edu- 
point  that  business  is  getting  better,  everywhere.  From  cate  the  industry  to  the  use  of  better  boxes.  Every- 
henc  forth,  write  the  annual  packing  and  sales  pos-  body  else  is  doing  this :  the  seedsmen,  the  label  men, 
sibili  es  of  all  canned  foods  at  25  per  cent  higher  than  the  machinery  men,  the  can  men — all  else ;  what’s  the 
the  ( !d  figures  formerly  used.  Watch  that  truth  matter  with  the  box  men  ? 
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Remember  this:  the  fact  that  a  man  or  firm  adver¬ 
tises,  is  one  of  the  best  quarantees  anyone  can  have, 
because  it  is  true  that  no  man  can  afford  to  advertise 
extensively  or  regularly  unless  the  product  is  a 
thoroughly  acceptable  one.  You  know  that,  but  don’t 
forget  it. 

THE  NEW  PROPOSED  PATMAN  LAW— There  is 
a  wealth  of  discussion,  pro  and  con,  on  the  new  Patman 
law,  and  doubtless  many  in  our  industry  feel  an  oppo¬ 
sition  to  any  such  measure.  The  appeal  of  the  A.  &  P. 
to  the  public,  in  an  effort  to  head  off  favorable  support 
of  this  law,  has  added  to  the  debate. 

Here  is  a  side-light  from  the  grocery  point  of  view 
that  will  prove  interesting  and  probably  helpful.  We 
take  if  from  the  Modern  Merchant  and  Grocery  World 
of  Philadelphia: 

GETTING  THE  PATMAN  BILL  WRONG 
“Here  is  an  observance  which  appeared  in  the 
‘Progressive  Grocer’  on  the  new  Patman  bill 
(not  ‘act’ ;  it  has  not  been  passed  yet)  which  would 
destroy  the  national  chains  as  they  now  do 
business : 

TOO  HEAVY  A  PENALTY  FOR  CHAIN  MISDEEDS 
The  new  Patman  act  which  practically 
taxes  chains  out  of  business  is  to  my  mind  too 
heavy  a  penalty  for  their  misdeeds.  As  a 
small  individual  I  recognize  that  the  chain 
store  has  been  an  economic  factor  which  has 
resulted  in  better  individual  merchants.  How¬ 
ever,  chains  became  too  selfish  and  sought  too 
much  power  in  their  dealings  with  manufac¬ 
turers.  What  you  sow,  you  must  also  reap, 
so  for  whatever  brakes  are  put  on  their  ambi¬ 
tions,  chains  have  but  themselves  to  blame. 
State  tax  would  be  my  answer  to  this 
problem. 

“This  was  submitted  to  the  ‘Progressive  Grocer’ 
by  a  New  Jersey  grocer  who  frequently  writes  for 
the  ‘Modern  Merchant  and  Grocery  World’  under 
the  name  of  ‘Solo  Grocer.’ 

“The  fault  in  our  friends  argument  seems  to  me 
to  be  that  the  new  Patman  bill  will  not  be  passed, 
if  passed  at  all,  as  a  ‘penalty’  to  punish  the  chains 
for  anything.  If  that  was  all  it  was  I  would  be 
inclined  to  agree  that  it  is  too  severe. 


fair  profit  return  in  each  instance — and  that  the,  public 
might  buy  it  at  a  price  which  would  insure  its  rapid 
movement,  and  then  do  nothing  to  protect  this  huge 
investment  of  money  and  evidence  of  good  merchandis¬ 
ing.  It  seemed  to  us  that  the  laws  of  the  land  should 
give  such  protection,  and  over  the  years  of  the  past  we  | 
have  frequently  urged  such.  And  yet  the  canners,  as 
a  whole,  seemed  to  object  to  any  such  legislation.  Put 
in  another  way:  the  manufacturer  who  produces  a 
meritorious  article  and  then  follows  it  into  the  con¬ 
sumers’  hands,  to  see  that  it  is  sold  at  a  uniform,  fair  : 
price,  is  certainly  doing  a  beneficial  thing  not  alone  for 
himself,  but  for  all  handlers,  including  the  consumers. 

To  allow  the  ruthless  price-cutter,  who  is  here  today 
and  gone  tomorrow,  to  ruin  all  that  fine  set  up,  seemed 
to  us  the  height  of  folly,  but  Congress  and  our  State 
legislators  turned  definite  thumbs  down  on  the  proposi¬ 
tion,  until  only  within  the  past  few  years  when  the 
Miller-Tydings  law  was  passed  in  Congress  But  even  , 
then  the  men  most  interested  seemed  afraid  of  it,  as 
if  they  preferred  the  disruption  of  the  market,  to  regu¬ 
lar,  orderly  procedure. 

Out  in  Ohio,  they  seemed  to  be  doing  an  unheard  of 
thing  when  they  decided  to  try  out  the  measure  with  I 
as  many  products  as  the  manufacturers  cared  to  enter, 
and  lo,  and  behold,  the  plan  is  meeting  with  the  greatest 
of  approval.  Hats  off  to  the  dealers  in  Ohio,  for  they 
have  blazed  the  way  to  a  practice  which  cannot  help 
but  succeed  and  become  the  rule  in  all  States. 

Says  Food  Field  Reporter  in  its  latest  issue: 

The  Fair  Trade  campaign  in  Ohio  is  moving  steadily  on¬ 
ward.  This  effort  to  curb  predatory  price-cutting  is  being 
well  received  by  every  division  of  the  grocery  distributive 
industry  and  I  think  it  particularly  significant  that  every 
manufacturer  who  has  filed  in  this  state  is  happy  for 
having  done  so. 

It  is  our  belief  that  the  movement  is  no  longer  in  the 
experimental  stages,  but  that  it  is  rapidly  crystallizing  into  , 
a  force  which  is  of  mutual  benefit  to  all.  ^ 

The  results  which  we  have  been  able  to  attain  are,  I  ^ 
think,  largely  due  to  the  enforcement  program  which  we  I 
carry  on;  our  county  committees  throughout  the  state  assist 
us  in  doing  an  effective  job  of  policing  the  law.  Under 
the  Ohio  law  any  injured  party  may  bring  suit  against  a 
violator.  When  necessary  (and  it  has  been  necessary  on  a  ; 
few  occasions)  the  Ohio  Fair  Trade  Committee  brings  the 
suit  in  the  name  of  a  local  retailer.  The  legal  proceedings 
can  then  be  quickly  handled  by  our  own  attorneys  and  i 
without  embarrassment  or  cost  to  the  manufacturer. 


“The  Patman  bill  grows  out  of  a  belief  that 
some  chains  have  assumed  a  size  and  power  which 
makes  them  an  economic  evil,  of  no  real  benefit  to 
anybody  but  themselves,  but  an  actual  detriment, 
everything  considered,  to  everybody  else. 

The  Patman  bill  aims  to  cure  that  economic  evil, 
that  is  all,  by  reducing  both  the  size  and  power  of 
the  chains,  eliminating,  partially  at  least,  the  dis¬ 
advantage  of  absentee  landlordism,  and  restoring 
business  to  the  personal  management  of  men  who 
are  in  every  sense  a  useful  part  of  their  commun¬ 
ities.” 


Fair  trade — it  has  always  been  a  mystery  to  us 
why  men  would  spend  money  to  popularize  a  food 
product,  for  instance,  arranging  the  selling  prices 
so  that  distributors  and  retailers  would  be  assured  a 


The  grocers  themselves  are,  as  a  whole,  enthusiastic 
about  the  law;  they  have  accepted  the  mutual  resnonsi- 
bility  which  the  law  entails  and  are  putting  real  merchan-  ■ 
dising  effort  behind  Fair  Trade  items. 

Independent  grocers  are  enthusiastic  about  Fair  Trade 
contracts,  and  representatives  of  most  of  the  cha’/is  are  = 
likewise  supporting  the  movement  throughout  the  state, 
but  super-market  operators  are  of  mixed  opinion.  Some 
of  them  are  in  favor  of  fair  trade  as  putting  a  bot'om  on 
loss-leader  items,  while  others  believe  it  will  decrear  their 
sales  of  these  items  in  favor  of  similar  items  not  under  a 
price-protection  policy. 

The  Ohio  Fair  Trade  Committee  Grocery  Division  is  made 
up  of  A.  J.  Cook,  J.  Neumann  and  A.  F.  Graff  as  repr  'senta-  || 
tives  of  independent  retailers;  Gibson  Bradfield,  T.  <“  Con¬ 
way  and  Albert  H.  Morrill  representing  the  chai’s  and 
R.  M.  Fisher,  C.  A.  Otis  and  George  Wendel  repre  anting 
the  wholesalers. 

Mr.  Morrill  is  chairman  of  the  group;  Mr.  Gran,  vice- 
chairman  and  Mr.  Fisher,  treasurer. 
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Proposed  Resulations  For  The  Enforcement 

of  the 

Federal  Food,  Drug,  and  Cosmetic  Act 

(  As  applied  to  the  Cannins  and  Kindred  Industries  ) 


Washington,  D.  C.,  October  16,  1938. 

TO  WHOM  IT  MAY  CONCERN : 

The  following  proposed  regulations  for  the  enforcement  of  the  Federal  Food, 
Drug,  and  Commetic  Act  are  announced  for  the  purpose  of  informal  public 
hearing  to  be  held  at  10 :00  A.  M.,  November  17,  1938,  in  the  auditorium  of 
the  Department  of  Agriculture,  South  Building,  Independence  Avenue,  between 
12th  and  14th  Streets,  Southwest.  Washington,  D.  C. 

While  the  Act  does  not  require  the  holding  of  hearings  on  the  regulations 
here  announced,  the  Department  desires  to  have  the  benefit  of  suggestions  and 
constructive  criticisms  from  consumers,  interested  industries,  and  others  before 
these  regulations  are  formulated  for  promulgation. 

Those  who  are  unable  to  attend  the  public  hearing  are  invited  to  submit 
their  expressions  by  letter  not  later  than  November  24,  1938. 

HARRY  L.  BROWN, 

Acting  Secretary  of  Agriculture. 

General  regulation — (a)  The  definitions  and  in¬ 
terpretations  of  terms  contained  in  section  201  of  the  Act 
shall  be  applicable  also  to  such  terms  when  used  in  regulations 
promulgated  under  the  Act. 

(b)  The  provisions  of  regulations  promulgated  under  the 
Act  with  respect  to  the  doing  of  any  act  shall  be  applicable 
also  to  the  causing  of  such  act  to  be  done. 

(The  caption  of  each  of  the  following  regulations 
designates  the  section  of  the  Act  under  which  the  regu¬ 
lation  is  proposed.) 

SECTION  201  (m) 

Labeling  includes  all  written,  printed,  or  graphic  matter 
accompanying  an  article  at  any  time  while  such  article  is  in 
interstate  commerce  or  held  for  sale  after  shipment  in  interstate 
commerce, 

SECTION  301  (h) 

In  case  of  the  giving  of  a  guaranty  or  undertaking  referred 
to  in  section  303  (c)  (2)  or  (3)  of  the  Act,  each  person  signing 
such  guaranty  or  undertaking  shall  be  considered  to  have 
given  it. 

SECTION  303  (c)  (2) 

(a)  A  guaranty  or  undertaking  referred  to  in  section  303  (c) 
(2)  of  the  Act  may  be: 

(1)  limited  to  a  specific  shipment  or  delivery  of  an  article, 
in  which  case  it  may  be  a  part  of  or  attached  to  the 
invoice  or  bill  of  sale  covering  such  shipment  or  de¬ 
livery;  or 

(2':  general  and  continuing,  in  which  case,  in  its  applica¬ 
tion  to  any  shipment  or  delivery  of  an  article,  it  shall 
be  considered  to  have  been  given  at  the  date  such 
article  was  shipped  or  delivered  by  the  person  who 
gives  the  guaranty  or  undertaking. 

(b  The  following  are  valid  forms  of  guaranty  or  under- 
takii  j  under  Section  303  (c)  (2)  of  the  Act: 

(1  (Limited  Form  for  use  on  invoice  or  bill  of  sale) 

Name  of  person  giving  the  guaranty  or  undertaking) 
he  by  guarantees  that  no  article  listed  herein  is  adulter- 
ati  1  or  misbranded  within  the  meaning  of  the  Federal 
Pc  d.  Drug,  and  Cosmetic  Act,  or  is  an  article  which  may 
no  under  the  provisions  of  section  404  or  505  of  the 
Ac  be  introduced  into  interstate  commerce. 

signature  and  post-office  address  of  person  giving  the 
gu  -anty  or  undertaking.) 

(2  (General  and  Continuing  Form) 

-he  article  comprising  each  shipment  or  delivery  here- 
af  3r  made  by  (name  of  person  giving  the  guaranty  or 
ur.’er taking)  to,  or  on  the  order  of,  (name  and  post¬ 


office  address  of  person  to  whom  the  guaranty  or  under¬ 
taking  is  given)  is  hereby  guaranteed,  as  of  the  date  of 
such  shipment  or  delivery,  to  be,  on  such  date,  not  adulter¬ 
ated  or  misbranded  within  the  meaning  of  the  Federal 
Food,  Drug,  and  Cosmetic  Act,  and  not  an  article  which 
may  not,  under  the  provisions  of  Section  404  or  505  of 
the  Act,  be  introduced  into  interstate  commerce. 

(Signature  and  post-office  address  of  person  giving  the 
guaranty  or  undertaking.) 

(c)  The  application  of  a  guaranty  or  undertaking  referred 
to  in  Section  303  (c)  (2)  of  the  Act  to  any  shipment  or  de¬ 
livery  of  an  article  shall  expire  when  such  article,  after  ship¬ 
ment  or  delivery  by  the  person  who  gave  such  guaranty  or 
undertaking,  becomes  adulterated  or  misbranded  within  the 
meaning  of  the  Act,  or  becomes  an  article  which  may  not, 
under  the  provisions  of  Section  404  or  505  of  the  Act,  be  intro¬ 
duced  into  interstate  commerce. 

SECTION  305 

(a)  Presentation  of  views  under  Section  305  of  the  Act  shall 
be  private  and  informal.  The  views  presented  shall  be  confined 
to  matters  relevant  to  the  contemplated  proceeding.  Such  views 
may  be  presented  by  letter  or  in  person  by  the  person  to  whom 
the  notice  was  given,  or  by  a  representative  chosen  by  him  for 
the  purpose.  In  case  such  person  holds  a  guaranty  or  under¬ 
taking  referred  to  in  Section  303  (c)  (2)  or  (3)  of  the  Act 
applicable  to  the  article  on  which  such  notice  was  based,  such 
guaranty  or  undertaking,  or  a  verified  copy  thereof,  shall  be 
made  a  part  of  such  presentation  of  views. 

(b)  Upon  request,  seasonably  made,  by  the  person  to  whom 
a  notice  appointing  a  time  and  place  for  the  presentation  of 
views  under  Section  305  of  the  Act  has  been  given,  or  by  his 
representative,  such  time  or  place,  or  both  such  time  and  place, 
may  be  changed  if  the  request  states  reasonable  grounds  there¬ 
for.  Such  request  shall  be  addressed  to  the  office  of  the  Food 
and  Drug  Administration  which  issued  the  notice. 

SECTION  403  (a) 

A  food  may  be  misbranded  by  reason  (among  other  reasons) 
of  the  making  of  a  false  or  misleading  representation  in  the 
labeling  thereof  with  respect  to  another  food  or  a  drug,  device, 
or  cosmetic. 

SECTION  403  (e)  (1) 

(a)  If  the  food  is  not  manufactured  by  the  person  whose 
name  is  stated  on  the  label,  the  name  shall  be  qualified  by  the 
words  “Packed  by  — ”  or  “ —  Packer”  in  case  the  name  is  that 
of  the  packer,  or  by  “Distributed  by  — ”,  “Packed  for  — ”,  or 
“ —  Distributor”  in  case  the  name  is  that  of  the  distributor. 
In  case  the  packer  or  distributor  of  a  food  is  also  the  grower 
thereof,  the  name  of  such  packer  or  distributor  may  be  qualified 
by  additional  words  showing  such  fact. 

(b)  The  requirement  that  the  label  shall  contain  the  name 
and  place  of  business  of  the  manufacturer,  packer,  or  distributor 
shall  not  be  considered  to  relieve  any  food  from  the  requirement 
that  its  label  shall  not  be  misleading  in  any  particular. 

(c)  Where  a  person  manufactures,  packs  or  distributes  a  food 
at  a  place  other  than  his  principal  place  of  business,  the  label 
may  state  the  principal  place  of  business  in  lieu  of  the  actual 
place  where  each  package  of  such  food  was  manufactured  or 
packed  or  is  to  be  distributed,  if  such  statement  is  not  misleading 
in  any  particular. 


8 


THE  CANN  I  NC  TRADE 


October  ‘2!,,  1938 


SECTION  403  (e)  (2) 

(a)  (1)  The  statement  of  the  quantity  of  the  contents  shall 
reveal  the  quantity  of  food  in  the  package,  exclusive  of  wrappers 
and  other  material  packed  with  such  food. 

(2)  The  statement  shall  be  expressed  in  the  terms  of  weight, 
measure,  numerical  count,  or  a  combination  of  numerical  count 
and  weight  or  measure,  which  are  generally  used  by  consumers 
to  express  quantity  of  such  food  and  which  give  accurate  in¬ 
formation  as  to  the  quantity  thereof.  But  if  no  general  con¬ 
sumer  usage  in  expressing  accurate  information  as  to  the 
quantity  of  such  food  exists,  the  statement  shall  be  in  terms  of 
liquid  measure  if  the  food  is  liquid,  or  in  terms  of  weight  if 
the  food  is  solid,  semi-solid,  viscous,  or  a  mixture  of  solid  and 
liquid;  except  that  such  statement  may  be  in  terms  of  dry 
measure  if  the  food  is  a  fresh  fruit,  fresh  vegetable,  or  other 
dry  commodity. 

(b)  (1)  A  statement  of  weight  shall  be  in  terms  of  the 
avoirdupois  pound  and  ounce.  A  statement  of  liquid  measure 
shall  be  in  terms  of  the  United  States  gallon  of  231  cubic  inches 
and  quart,  pint,  and  fluid  ounce  subdivisions  thereof,  and  shall 
express  the  volume  at  68°  Fahrenheit  (20°  Centigrade).  A 
statement  of  dry  measure  shall  be  in  terms  of  the  United  States 
bushel  of  2150.42  cubic  inches  and  peck,  dry  quart,  and  dry 
pint  subdivisions  thereof ;  or  in  terms  of  the  United  States 
standard  barrel  and  its  subdivisions  of  third,  half,  and  three- 
quarters  barrel.  However,  in  the  case  of  an  export  shipment, 
the  statement  may  be  in  terms  of  a  system  of  weight  or  measure 
in  common  use  in  the  country  to  which  such  shipment  is  exported. 

(2)  A  statement  of  weight  or  measure  in  the  terms  specified 
in  subdivision  (1)  of  this  paragraph  may  be  supplemented  by  a 
statement  in  terms  of  the  metric  system  of  weight  or  measure. 

(3)  Unless  an  unqualified  statement  of  numerical  count  gives 
accurate  information  as  to  the  quantity  of  food  in  the  package, 
it  shall  be  supplemented  by  such  statement  of  weight,  measure, 
or  size  of  the  individual  units  of  the  food  as  will  give  such 
information. 

(c)  Statements  shall  contain  only  such  fractions  as  are 
generally  used  in  expressing  the  quantity  of  the  food.  A  com¬ 
mon  fraction  shall  be  reduced  to  its  lowest  terms;  a  decimal 
fraction  shall  not  be  carried  out  to  more  than  two  places. 

(d)  (1)  If  the  quantity  of  food  in  the  package  equals  or 
exceeds  the  smallest  unit  of  weight  or  measure  which  is  specified 
in  paragraph  (b)  of  this  regulation,  and  which  is  applicable 
to  such  food  under  the  provisions  of  paragraph  (a)  (2)  of  this 
regulation,  the  statement  shall  express  the  number  of  the  largest 
of  such  units  contained  in  the  package  (for  example,  the  state¬ 
ment  on  the  label  of  a  package  which  contains  one  quart  of 
food  shall  be  “1  quart”,  and  not  “2  pints”  or  “32  fluid  ounces”), 
unless  the  statement  is  made  in  accordance  with  the  provisions 
of  subdivision  (2)  of  this  paragraph.  Where  such  number  is 
a  whole  number  and  a  fraction,  there  may  be  substituted  for  the 
fraction  its  equivalent  in  smaller  units,  if  any  smaller  is  speci¬ 
fied  in  such  paragraph  (b)  (for  examples,  1%  quarts  may  be 
expressed  as  “1  quart  1%  pints”  or  “1  quart  1  pint  8  fluid 
ounces”;  1%  pounds  may  be  expressed  as  “1  pound  4  ounces”). 
The  stated  number  of  any  unit  which  is  smaller  than  the  largest 
unit  (specified  in  such  paragraph  (b))  contained  in  the  package 
shall  not  equal  or  exceed  the  number  of  such  smaller  units  in 
the  next  larger  unit  so  specified  (for  examples,  instead  of  “1 
quart  16  fluid  ounces”  the  statement  shall  be  “IV2  quarts”  or 
“1  quart  1  pint”;  instead  of  “24  ounces”  the  statement  shall  be 
“iy2  pounds”  or  “1  pound  8  ounces”). 

(2)  In  the  case  of  a  food  with  respect  to  which  there  exists 
an  established  custom  of  stating  the  quantity  of  the  contents  as 
a  fraction  of  a  unit,  which  unit  is  larger  than  the  quantity  con¬ 
tained  in  the  package,  or  as  units  smaller  than  the  largest  unit 
contained  therein,  the  statement  may  be  made  in  accordance  with 
such  custom  if  it  is  informative  to  consumers. 

(e)  The  statement  shall  express  the  minimum  quantity,  or  the 
average  quantity,  of  the  contents  of  the  packages.  If  the  state¬ 
ment  is  not  so  qualified  as  to  show  definitely  that  the  quantity 
expressed  is  the  minimum  quantity,  the  statement  shall  be  con¬ 
sidered  to  express  the  average  quantity. 

(f)  Where  the  statement  expresses  the  minimum  quantity,  no 
variation  below  the  stated  minimum  shall  be  permitted  except 
variations  below  the  stated  weight  or  measure  caused  by  ordi¬ 
nary  and  customary  exposure,  after  the  food  is  introduced  into 
interstate  commerce,  to  conditions  which  unavoidably  result  in 


decreased  weight  or  measure.  Variations  above  the  stated 
minimum  shall  not  be  unreasonably  large. 

(g)  Where  the  statement  does  not  express  the  mriimum 
quantity : 

(1)  variations  from  the  stated  weight  or  measure  shall 

be  permitted  when  caused  by  ordinary  and  customary 
exposure,  after  the  food  is  introduced  into  interstate 
commerce,  to  conditions  which  unavoidably  result  in  ; 

change  of  weight  or  measure;  j 

(2)  variations  from  the  stated  weight,  measure,  or  numeri-  1 

cal  count  shall  be  permitted  when  caused  by  unavoidable  1 

deviations  in  weighing,  measuring,  or  counting  indi-  i 

vidual  packages  which  occur  in  good  packing  practice. 

But  under  subdivision  (2)  of  this  paragraph  variations  shall  not  I 
be  permitted  to  such  extent  that  the  average  of  the  quantities 
in  the  packages  comprising  a  shipment  or  other  lot  of  the  food  j 
is  below  the  quantity  stated,  and  no  unreasonable  shortage  in  i 

any  package  shall  be  permitted,  even  though  overages  in  other  ■ 

packages  in  the  same  shipment  or  lot  compensate  for  such  ; 

shortage.  1 

(h)  A  food  shall  be  exempt  from  compliance  with  the  require¬ 
ments  of  clause  (2)  of  Section  403  (e)  of  the  Act  if:  * 

(1)  the  quantity  of  the  contents,  as  expressed  in  terms  | 

applicable  to  such  food  under  the  provisions  of  para-  | 

graph  (a)  (2)  of  this  regulation,  is  less  than  one-half 
ounce  avoirdupois,  or  less  than  one-half  fluid  ounce,  or 

(in  case  the  units  of  the  food  can  be  easily  counted  ] 
without  opening  the  package)  less  than  six  units;  or  i 

(2)  the  statement  of  the  quantity  of  the  contents  of  the  ; 
package,  together  with  all  other  words,  statements,  and 
information  required  by  or  under  authority  of  the  Act 

to  appear  on  the  label,  cannot,  because  of  insufficient 
label  space,  be  so  placed  on  the  label  as  to  comply  with 
the  requirements  of  Section  403  (f)  of  the  Act  and 
regulations  promulgated  thereunder. 

SECTION  403  (f) 

(a)  (1)  All  words,  statements,  and  other  information  required 
by  or  under  authority  of  the  Act  to  appear  on  the  label  shall 
appear  on  the  part  or  panel  thereof  which  is  presented  or  dis-  j 
played  under  customary  conditions  of  sale  or  distribution. 

(2)  If  two  or  more  such  parts  or  panels  are  so  designed  as  to  ! 
render  them  likely  to  be  so  presented  or  displayed,  each  such 
part  or  panel  shall  bear  all  such  words,  statements,  and 
information. 

(3)  If  the  size  of  such  part  or  panel,  as  limited  only  by  the 
area  of  the  package  presented  to  view  when  such  part  or  panel 

is  directly  viewed,  is  insufficient  for  all  such  words,  statements,  | 
and  information  to  appear  thereon  with  such  conspicuousness  | 
and  in  such  terms  as  to  comply  with  the  requirements  of  Section  ( 
403  (f)  of  the  Act,  such  part  or  panel  shall  be  so  extended  1 
around  the  package  as  to  be  sufficient  for  such  purpose. 

(b)  The  conspicuousness  of  a  word,  statement,  or  other  in-  1 

formation  required  by  or  under  authority  of  the  Act  to  appear  ^ 
on  the  label  may  fail  to  comply  with  the  requirements  of  Section  ' 
403  (f)  of  the  Act  by  reason  (among  other  reasons)  of:  i 

(1)  the  position  on  the  label  of  such  word,  statement,  or 
information ; 

(2)  the  limiting  of  label  space  for  such  word,  statemc’ t,  or 
information  through  the  use  of  such  space  for  any  v-ord,  ^ 
statement,  design,  or  device  which  is  not  required  by  or 
under  authority  of  the  Act  to  appear  on  the  lab-1;  or 

(3)  the  limiting  of  label  space  for  such  word,  state  nent, 
or  information  through  the  use  of  such  space  t-  give 
materially  greater  conspicuousness  to  any  other  vord, 
statement,  or  information. 

(c)  No  exemption  depending  on  insufficiency  of  label  s  ace,  as 

prescribed  in  regulations  promulgated  under  Section  403  e)  (2) 
or  (i)  (2)  of  the  Act,  shall  apply  if  such  insuffic  ncy  is 

caused  by: 

(1)  the  use  of  label  space  for  any  word,  statement,  c  sign, 
or  device  which  is  not  required  by  or  under  aut  ority 
of  the  Act  to  appear  on  the  label;  or 

(2)  the  use  of  label  space  to  give  greater  conspicuo  isness 
to  any  word,  statement,  or  other  information  t  m  is 
required  by  Section  403  (f)  of  the  Act. 

(d)  If  any  part  of  the  labeling  is  in  a  foreign  language,  all  : 
words,  statements,  and  other  information  required  by  or  under 
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for  the  Canner  of  Quality  Goods 

The  extra  fine  flavor,  attractive  appearance  and  uniformly  high  quality  of  vegetables 
grown  from  Landreths’  Seeds  make  them  ideal  for  the  canner  who  takes  a  pride  in  the 
superiority  of  his  branded  goods. 

Supply  Landreths’  Seeds  to  your  growers  for  high  yields,  a  minimum  of  culls,  a  depend¬ 
ability  that  will  result  in  bigger  profits  for  you.  There  are  Landreths’  Seeds  of  every  popu¬ 
lar  variety,  including  many  special  Landreth  strains. 


io'V'  ^  ^ 


Hybrid  Sweet  Corn 

Our  Hybrid  Sweet  Corns  are,  without  exception, 
the  finest  strains  of  these  varieties  obtainable. 
Unequalled  for  canning. 

Peas  and  Beans 

for  Canning  or  Freezing 

Noted  for  consistently  high  quality,  uniformity 
and  high  yield.  We  grow  all  of  the  canners’ 
varieties. 


Landreths’  Best  Beet 

Landreths’  Best  Beet  is  similar  to  but  superior  to 
Detroit.  Flesh  is  solid,  deep  dark  red,  but  few 
white  rings,  is  sugary  and  of  excellent  quality. 

300  Other  Varieties 

including  tomatoes,  beans,  cucumber,  pumpkin, 
squash,  carrot,  cabbage,  spinach  and  numerous 
other  canning  specialties. 


D.  LANDRETH  SEED  CO., 


Dept.  15, 


Plant  Breeders  and  Seedsmen  Since  1 7  S  4 


DRASTICALLY  REDUCE  POWER 
COSTS  AT  VINER  STATIONS 

Records  of  average  fuel  cost  show 
•:hat  a  viner  can  now  be  driven  with 
'ess  than  a  gallon  of  gasoline  per  hour. 
Vhen  the  station  is  shut  down,  of 
:ourse,  the  fuel  bill  stops. 


•  PROVIDE  DEPENDABLE,  STEADY  AND 
ACCURATELY  CONTROLLED  POWER 

These  units  are  equipped  with  Waukesha 
four  or  six  cylinder  engines  with  fly-ball 
governors.  They  produce  power  which  can 
be  changed  to  meet  the  different  crop  condi¬ 
tions  by  the  movement  of  a  convenient  lever 
without  stopping  the  engine.  They  are  espe¬ 
cially  engineered  to  meet  every  requirement 
for  Viner  Drive. 


RANK  HAMACHEK  MACHINE  CO. 

in  t  III  til  ViiiiTS,  Viiirr  f- I’vii  i-r  s ,  t.nitilat’i’  Distributors  iiud  (buin  Adjusters 

KEWAUNEE,  WISCONSIN 
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the  authority  of  the  Act  to  appear  on  the  label  or  labeling  shall 
appear  thereon  in  both  the  English  language  and  the  foreign 
language. 

SECTION  403  (i)  (2) 

(a)  The  name  of  an  ingredient  (except  a  spice,  flavoring,  or 
coloring  which  is  an  ingredient  of  a  food  other  than  one  sold  as 
a  spice,  flavoring,  or  coloring),  required  by  Section  403  (i)  (2) 
of  the  Act  to  be  borne  on  the  label  of  a  food,  shall  be  a  specific 
name  and  not  a  collective  name.  But  if  an  ingredient  conforms 
to  a  definition  and  standard  of  identity  prescribed  by  regulations 
under  Section  401  of  the  Act,  such  ingredient  may  be  designated 
on  the  label  of  such  food  by  the  name  specified  in  the  definition 
and  standard,  supplemented,  in  case  such  regulations  require 
the  naming  of  optional  ingredients  present  in  such  ingredient, 
by  a  statement  showing  the  optional  ingredients  which  are 
present  in  such  ingredient. 

(b)  No  ingredient  shall  be  designated  on  the  label  as  a  spice, 
flavoring,  or  coloring  unless  it  is  a  spice,  flavoring,  or  coloring, 
as  the  case  may  be,  within  the  meaning  of  such  term  as  com¬ 
monly  understood  by  consumers.  The  term  “coloring”  shall  not 
include  any  bleaching  substance. 

(c)  An  ingredient  which  is  both  a  spice  and  a  coloring,  or 
both  a  flavoring  and  a  coloring,  shall  be  designated  as  spice  and 
coloring,  or  flavoring  and  coloring,  as  the  case  may  be,  unless 
such  ingredient  is  designated  by  its  specific  name. 

(d)  A  label  may  be  misleading  by  reason  (among  other 
reasons)  of: 

(1)  the  order  in  which  the  names  of  ingredients  appear 
thereon,  or  the  relative  prominence  otherwise  given  such 
names;  or 

(2)  its  failure  to  reveal  the  proportion  of,  or  other  fact 
with  respect  to,  an  ingredient,  when  such  proportion  or 
other  fact  is  material  in  the  light  of  the  representation 
that  such  ingredient  was  used  in  fabricating  the  food. 

(e)  (1)  A  food  shall  be  exempt  from  the  requirements  of 
clause  (2)  of  Section  403  (i)  of  the  Act  if  all  words,  statements, 
and  other  information  required  by  or  under  authority  of  the 
Act  to  appear  on  the  label  of  such  food,  cannot,  because  of  in¬ 
sufficient  label  space,  be  so  placed  on  the  label  as  to  comply  with 
the  requirements  of  Section  403  (f)  of  the  Act  and  regulations 
promulgated  thereunder.  But  such  exemption  shall  be  on  the 
condition  that  the  exemption  with  respect  to  stating  the  quantity 
of  the  contents,  as  prescribed  by  regulation  (h)  (2)  promulgated 
under  Section  403  (e)  (2)  of  the  Act,  shall  first  have  been 
applied,  and  on  the  further  condition  that,  if  the  package  is  of 
such  size  that  sufficient  space  is  available  to  state  legibly  thereon 
all  the  information  required  by  such  clause  (2),  such  informa¬ 
tion  shall  be  so  stated  as  prominently  as  practicable,  even  though 
the  statement  is  not  of  such  conspicuousness  as  to  render  it 
likely  to  be  read  by  the  ordinary  individual  under  customary 
conditions  of  purchase. 

(2)  In  the  case  of  an  assortment  of  food,  when  variations  in 
the  ingredients  in  different  packages  packed  from  such  assort¬ 
ment  normally  occur  in  good  packing  practice,  such  food  shall 
be  exempt  from  compliance  with  the  requirements  of  clause  (2) 
of  Section  403  (i)  of  the  Act  with  respect  to  any  ingredient 
which  is  not  common  to  all  packages.  But  such  exemption  shall 
be  on  the  condition  that  the  label  shall  bear,  in  conjunction  with 
the  names  of  such  ingredients  as  are  common  to  all  packages, 
a  statement  in  terms  which  are  as  informative  as  practicable 
and  which  are  not  misleading,  indicating  that  other  ingredients 
may  be  present. 

SECTION  403  (k) 

(a)  (1)  The  term  “artificial  flavoring”  means  a  flavoring 
containing  any  sapid  or  aromatic  constituent,  which  constituent 
was  manufactured  by  a  process  of  synthesis  or  other  similar 
artifice. 

(2)  The  term  “artificial  coloring”  means  a  coloring  contain¬ 
ing  any  dye  or  pigment,  which  dye  or  pigment  was  manufac¬ 
tured  by  a  process  of  synthesis  or  other  similar  artifice,  or  a 
coloring  which  was  manufactured  by  extracting  a  natural  dye 
or  natural  pigment  from  a  plant  or  other  material  in  which 
such  dye  or  pigment  was  naturally  produced. 

(3)  The  term  “chemical  preservative”  means  any  chemical 
which,  when  added  to  food,  tends  to  prevent  or  retard  deteriora¬ 
tion  thereof. 


(b)  A  food  which  is  subject  to  the  requirements  of  Section 
403  (k)  of  the  Act  shall  bear  labeling,  even  though  sucu  food 
is  not  in  package  form. 

(c)  A  statement  of  artificial  flavoring,  artificial  coloring,  or 
chemical  preservative  shall  be  placed  on  the  food,  or  on  its 
container  or  wrapper,  or  on  any  two  or  all  of  these,  as  may  be 
necessary  to  render  such  statement  likely  to  be  read  by  the 
ordinary  individual  under  customary  conditions  of  purchase 
and  use  of  such  food. 

(d)  A  food  shall  be  exempt  from  compliance  with  the  require¬ 
ments  of  Section  403  (k)  of  the  Act  if  it  is  not  in  package  form 
and  the  units  thereof  are  so  small  that  a  statement  of  artificial 
flavoring,  artificial  coloring,  or  chemical  preservative,  as  the 
case  may  be,  cannot  be  placed  on  such  units  with  such  conspicu¬ 
ousness  as  to  render  it  likely  to  be  read  by  the  ordinary  indi¬ 
vidual  under  customary  conditions  of  purchase  and  use. 

SECTION  405 

(a)  (1)  An  open  container  is  a  container  to  which  no  cover 
is  attached  or  fitted,  and  which  is  unwrapped. 

(2)  An  open  container  of  a  fresh  fruit  or  fresh  vegetable,  the 
quantity  of  contents  of  which  is  not  more  than  four  dry  quarts, 
shall  be  exempt  from  the  labeling  requirements  of  paragraphs 
(e),  (g)  (2)  (with  respect  to  the  name  of  the  food  specified 
in  the  definition  and  standard),  and  (i)  (1)  of  Section  403  of 
the  Act. 

(b)  Except  as  provided  by  paragraphs  (c)  and  (d)  of  this 
regulation,  a  shipment  or  other  lot  of  a  food  which  is,  in  accord¬ 
ance  with  the  practice  of  the  trade,  to  be  processed,  labeled,  or 
repacked  in  substantial  quantity  at  an  establishment  other  than 
that  where  originally  processed  or  packed,  shall  be  exempt, 
during  the  time  of  introduction  into  and  movement  in  interstate 
commerce  and  the  time  of  holding  in  such  establishment,  from 
compliance  with  the  labeling  requirements  of  Section  403  (c), 
(e),  (g),  (h),  (i),  (j)  and  (k)  of  the  Act  if: 

(1)  the  person  who  introduced  such  shipment  or  lot  into 
interstate  commerce  is  the  operator  of  the  establishment 
where  such  food  is  to  be  processed,  labeled,  or  repacked; 
or 

(2)  in  case  such  person  is  not  such  operator,  such  shipment 
or  lot  is  delivered  to  such  establishment  under  a  written 
agreement,  signed  by  and  containing  the  post-office 
addresses  of  such  person  and  such  operator,  and  con¬ 
taining  such  specifications  for  the  processing,  labeling, 
or  repacking,  as  the  case  may  be,  of  such  food  in  such 
establishment  as  will  insure,  if  such  specifications  are 
followed,  that  such  food  will  not  be  adulterated  or  mis¬ 
branded  within  the  meaning  of  the  Act  upon  comple¬ 
tion  of  such  processing,  labeling,  or  repacking.  Such 
person  and  such  operator  shall  each  keep  a  copy  of  such 
agreement  until  all  of  such  shipment  or  lot  has  been 
removed  from  such  establishment,  and  shall  make  such 
copies  available  for  inspection  at  any  reasonable  hour 
to  any  officer  or  employee  of  the  Department  who  re¬ 
quests  them. 

(c)  An  exemption  of  a  shipment  or  other  lot  of  a  food  under 
clause  (1)  of  paragraph  (b)  of  this  regulation  shall,  at  the 
beginning  of  the  act  of  removing  such  shipment  or  lot,  or  any 
part  thereof,  from  such  establishment,  become  void  ab  _  ntio  if 
the  food  comprising  such  shipment,  lot,  or  part  is  adultc'.ated  or 
misbranded  within  the  meaning  of  the  Act  when  so  remc  ed. 

(d)  An  exemption  of  a  shipment  or  other  lot  of  a  fc:i  under 
clause  (2)  of  paragraph  (b)  of  this  regulation  shall  ex'  -e: 

(1)  at  the  beginning  of  the  act  of  removing  such  sh’  nent 
or  lot,  or  any  part  thereof,  from  such  establish;.,  .nt  if 
the  food  comprising  such  shipment,  lot,  or  part  i-  adul¬ 
terated  or  misbranded  within  the  meaning  of  t  .'2  Act 
when  so  removed;  or 

(2)  upon  refusal  by  the  person  who  introduced  sue  ship¬ 
ment  or  lot  into  interstate  commerce,  or  by  the  o;:  rator 
of  the  establishment  where  such  food  is  to  be  pre  sssed, 
labeled,  or  repacked,  to  make  available  for  ins.  ;ction 
a  copy  of  the  agreement,  as  required  by  such  cla-se. 

SECTION  702  (b) 

(a)  (1)  When  any  officer  or  employee  of  the  Ds-  irtment 
collects  a  sample  of  a  food,  drug,  or  cosmetic  for  analy  .is  under 
the  Act,  the  sample  shall  be  designated  as  an  official  sample  if 
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PHILLIPS  SALES  COMPAIVY,  Inc. 

Orokers  and  Commission 

Gunned  G'oo^s  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  1) .  S.  A. 


HAMILTON  CANNING  MACHINERY 


-  _ &  n  Steam  Jacketed 

KETTLES 

.  j  1  T  all  styles,  any  size  -  made  in 

i  Stainless  Steel,  Pure  Nickel, 

^  ^  sj  Monel,  Copper,  Aluminum. 

I  Nationally  known  for  their 

:  quality  of  materials,  con- 

struction  and  performance. 

\  Built  by  an  organization,  that 

I  has  made  ketties  for  more 

^  than  66  years. 

HAMILTON  KETTLE  WORKS  CO.,  Hamilton,  Ohio 


MODEIIN 

GANSE 


d 


lell 


-/Colors 

mmptMireiy 


GiMSE  LITHOGRAPHING  ED. 

INC. 

HEPman  EamsE »  PrEs+. 

E. Lombard  St. 

.  BALTIMORE.MD. 

Phomes  —  PtA ZA  iS^S-fS^G 


FOR  THE 


DISCRIMINATING  BUYER 

Complete  plants  for 
Peas,  Corn,  Stringless  Beans,  Tomatoes, 
Citrus  Fruits,  Sea  Foods,  etc. 


Write  For  Catalog. 


A.  K.  ROBINS  &  CO..  Inc., 


701  E.  LOMBARD  STREET, 
BALTIMORE,  MARYLAND 


SAVE  YOUR 

MONEY 


YOURSELF  SOME 


LABELING  and  BOXING  COSTS 


use  KYLER  MACHINES 

for  speed,  neatness  and  trouble-free  operation. 

Ready  for  immediate  shipment 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S  A.  ; 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 
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records  or  other  evidence  is  obtained  by  him  or  any  other  officer 
or  employee  of  the  Department  indicating  that  the  shipment  or 
other  lot  of  the  article  from  which  such  sample  was  collected 
was  introduced  or  delivered  for  introduction  into  interstate  com¬ 
merce,  or  was  in  or  was  received  in  interstate  commerce,  or  was 
manufactured  within  a  Territory.  Only  samples  so  designated 
by  an  officer  or  employee  of  the  Department  shall  be  considered 
to  be  official  samples. 

(2)  For  the  purpose  of  determining  whether  or  not  a  sample 
is  collected  for  analysis,  the  term  “analysis”  includes  examina¬ 
tions  and  tests. 

(3)  The  owner  of  a  food,  drug,  or  cosmetic  of  which  an  official 
sample  is  collected  is  the  person  who  owns  the  shipment  or  other 
lot  of  the  article  from  which  the  sample  is  collected. 

(b)  When  an  officer  or  employee  of  the  Department  collects 
an  official  sample  of  a  food,  drug,  or  cosmetic  for  analysis  under 
the  Act,  he  shall  collect  at  least  twice  the  quantity  estimated  by 
him  to  be  sufficient  for  analysis,  unless: 

(1)  the  amount  of  the  article  available  and  reasonably 
accessible  for  sampling  is  less  than  twice  the  quantity 
so  estimated; 

(2)  the  cost  of  twice  the  quantity  so  estimated  exceeds  $10; 

(3)  the  article  is  perishable; 

(4)  the  sample  is  collected  from  a  shipment  which  is  being 
imported  or  offered  for  import  into  the  United  States, 
or  from  a  person  named  on  the  label  of  the  article,  or 
his  agent,  and  such  person  is  also  the  owner  of  the 
article;  or 

(5)  the  analysis  consists  principally  of  rapid  analytical 
procedures,  organoleptic  examination,  or  other  field  in¬ 
spection  examinations  or  tests,  made  at  the  place  where 
the  sample  is  collected  or  in  a  mobile  or  temporary 
laboratory. 

In  addition  to  the  quantity  of  sample  prescribed  above  the  officer 
or  employee  shall,  if  practicable,  collect  as  part  of  the  sample 
such  further  amount  of  the  article  as  he  estimates  to  be  sufficient 
for  use  as  exhibits  in  the  trial  of  any  case  that  may  arise  under 
the  Act  based  on  the  sample. 

(c)  After  the  Food  and  Drug  Administration  has  completed 
such  analysis  of  an  official  sample  of  a  food,  drug,  or  cosmetic 
as  it  determines,  in  the  course  of  analysis  and  interpretation  of 
analytical  results,  to  be  adequate  to  establish  the  respects,  if  any, 
in  which  the  article  is  adulterated  or  misbranded  within  the 
meaning  of  the  Act,  or  otherwise  subject  to  the  prohibitions  of 
the  Act,  and  has  reserved  an  amount  of  the  article  it  estimates 
to  be  adequate  for  use  as  exhibits  in  the  trial  of  any  case  that 
may  arise  under  the  Act  based  on  the  sample,  a  part  of  the 
sample,  if  any  remains  available,  shall  be  provided  for  analysis, 
upon  written  request,  by  any  person  named  on  the  label  of  the 
article,  or  the  owner  thereof,  or  the  attorney  or  agent  of  such 
person  or  owner,  except  when: 

(1)  after  collection,  the  sample  or  remaining  part  thereof 
has  become  decomposed  or  otherwise  unfit  for  analysis, 
or 

(2)  the  request  is  not  made  within  a  reasonable  time  before 
the  trial  of  any  case  under  the  Act,  based  on  the  sample, 
to  which  such  person  or  owner  is  a  party. 

The  person,  owner,  attorney,  or  agent  who  requests  the  part  of 
sample  shall  specify  the  amount  desired  and  make  advance  pay¬ 
ment  of  the  cost  thereof.  A  request  from  an  owner  shall  be 
accompanied  by  a  showing  of  ownership,  and  a  request  from  an 
attorney  or  agent  by  a  showing  of  authority  from  such  person 
or  owner  to  receive  the  part  of  sample.  When  two  or  more 
requests  for  parts  of  the  same  sample  are  received  the  requests 
shall  be  complied  with  in  the  order  in  which  they  were  received 
so  long  as  any  part  of  the  sample  remains  available  therefor. 

(d)  When  an  official  sample  of  a  food,  drug,  or  cosmetic  is 
the  basis  of  a  notice  given  under  Section  305  of  the  Act,  or  of  a 
case  under  the  Act,  and  the  person  to  whom  the  notice  was 
given,  or  any  person  who  is  a  party  to  the  case,  has  no  right 
under  paragraph  (c)  of  this  regulation  to  a  part  of  the  sample, 
such  person  or  his  attorney  or  agent  may  obtain  a  part  of  the 
sample  upon  request  accompanied  by  a  written  waiver  of  right 
under  such  paragraph  (c)  from  each  person  named  on  the  label 
of  the  article  and  owner  thereof,  who  has  not  exercised  his  right 
under  such  paragraph  (c).  The  operation  of  this  paragraph 


shall  be  subject  to  the  exceptions,  terms,  and  condition?  pre¬ 
scribed  in  paragraph  (c)  of  this  regulation. 

(e)  The  Food  and  Drug  Administration  is  authoruod  to 
destroy : 

(1)  any  official  sample  when  it  determines  that  no  analysis 
of  such  sample  will  be  made; 

(2)  any  official  sample  or  part  thereof  when  it  determines 
that  no  notice  under  Section  305  of  the  Act,  and  no  case 
under  the  Act,  is  or  will  be  based  on  such  sample; 

(3)  any  official  sample  or  part  thereof  when  the  sample 
was  the  basis  of  a  notice  under  Section  305  of  the  Act, 
and  when,  after  opportunity  for  presentation  of  views 
following  such  notice,  it  determines  that  no  other  such 
notice,  and  no  case  under  the  Act,  is  or  will  be  based 
on  such  sample; 

(4)  any  official  sample  or  part  thereof  when  the  sample  was 
the  basis  of  a  case  under  the  Act  which  has  gone  to 
final  judgment,  and  when  it  determines  that  no  other 
such  case  is  or  will  be  based  on  such  sample; 

(5)  any  official  sample  or  part  thereof  if  the  article  is 
perishable ; 

(6)  any  official  sample  or  part  thereof  when,  after  collec¬ 
tion,  such  sample  or  part  has  become  decomposed  or 
otherwise  unfit  for  analysis; 

(7)  that  part  of  any  official  sample  which  is  in  excess  of 
three  times  the  quantity  it  estimates  to  be  sufficient 
for  analysis. 

• 

MAINE  CORN  CANNERS  ADVANCE  PRICES 

The  Portland  Packing  Co.,  announced,  effective, 
October  24th,  the  following  prices  on  fancy  cream  style 


corn : 

C.  L.  L.  C.  L. 

No.  2s . $  .80  $  .821/2 

No.  Is . 571/2  .60  *" 

No.  10s .  4.121/2  4.25 


No.  2  succotash  will  be  advanced  to  85  cents.  All 
prices  are  f.  o.  b.  factory. 

H.  C.  Baxter  Co.,  announced  the  following  new  and 
higher  prices  which  will  go  into  effect  starting  October 
24th: 


Bantam,  Cream 

C.  L. 

L.  C.  L. 

No.  2s . 

. $  .80 

$  .821/, 

No.  Is . 

. 571/2 

.60 

No.  10s . 

.  4.121/2 

4.25 

Crosby,  Cream 

No.  2s . 

. $  .85 

$  .871/2 

No.  Is . 

. 60 

.621/2 

No.  10s . 

.  4.121/, 

4.25 

Whole  Kernel 

No.  Is . 

. 65 

.671/2 

No.  2s . . 

. $  .85 

$  .871/2 

No.  10s . . 

.  4.50 

4.02'/2 

12  ounce . . 

. 80 

■mi 

No.  2  succotash  will  be  quoted  at  90  cents  for  c  irlots 

and  921/2  cents  for  less  carlots. 


CANCO’S  MR.  STURDY  SPEAKS 

October  24 — Sioux  Falls,  S.  Dak.,  Nash-Finch  Co. 
October  25 — Watertown,  S.  Dak.,  Nash-Finch  Co. 

October  26 — Clark,  S.  Dak.,  Business  Men’s  Club,  at  loon. 
October  26 — Aberdeen,  S.  Dak.,  Nash-Finch  Co. 

October  27 — Yankton,  S.  Dak.,  Nash-Finch  Co. 

October  31 — Ottumwa,  Iowa,  Nash-Finch  Co. 

November  1 — Marshalltown,  Iowa,  Nash-Finch  Co. 
November  2 — Columbus,  Nebr.,  Nash-Finch  Co. 

November  3 — Hastings,  Nebr.,  Kiwanis  Club,  at  nooi 
November  3 — Hastings,  Nebr.,  Nash-Finch  Co. 
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Hydro-Geared  Grader 

embodies  the  experience  of  over  fifty  years  of  pea  grader 
building.  Using  a  full  10  feet  of  sieving  surface,  all  except 
the  larger  sizes  of  peas  are  screened  out  within  feet  of 
the  feed  end,  leaving  7^  feet  for  exact  grading.  These 
peas  are  floated  in  water  back  to  the  next  sieve  receiving 
a  thorough  wash.  Canners  are  assured  not  only  the  best 
machine  available  for  the  purpose  but  a  higher  return  for 
their  improved  quality  packs. 

Lei  us  tell  you  about  it. 

THE  SINCLAIR-SCOTTCO. 

“The  Original  Grader  House” 

BALTIMORE,  MARYLAND 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  - T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 


KEEP  YOUR 
PROPERTY 

fully  protected  against  loss  by 

FIRE  ★  LIGHTNING  ★  TORNADO 
WINDSTORM  ★  EXPLOSION  ★  HAIL 
RIOT  ★  CIVIL  COMMOTION  and 
other  contingencies 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER- INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

540]N.  Michigan  Ave.,  CHICAGO 
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Pi  EDMONT  LABELCOM  PANV 

I N C OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VI  RC  IN  lA 
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Take  Pumpkin  As  A  Lesson 

By  “BETTER  PROFITS”* 


OF  all  the  desserts,  after  apple  pie,  that  seem  to 
take  the  prize  for  masculine  preferment,  pump¬ 
kin  pie  ranks  very  high.  More  praise  to  the 
pumpkin  canners !  That  is,  high  praise  to  the  canners 
of  the  worthwhile  product,  and  a  large  bunch  of  scal¬ 
lions  bound  round  with  poison  ivy  to  the  canner  who 
rushes  through  a  volume  pack  of  pumpkin  intent  only 
on  getting  the  largest  possible  yield.  Time  and  time 
again  I  have  been  told  by  truthful  retailers  that  they 
had  a  fine  business  on  canned  pumpkin  in  season  and 
some  business  all  the  year  round,  almost.  And  that 
one  time  they  could  not  buy  the  brand  to  which  their 
customers  were  accustomed,  that  they  took  what  the 
jobber  sent  them  and  nearly  ruined  their  sales  of 
pumpkin  in  cans.  Speed  that  day  when  all  canners  will 
be  honest  enough,  and  careful  enough,  in  the  making 
of  their  packs  so  that  no  dealer  will  ever  be  able  to  say 
that  so  and  so’s  canned  food  nearly  ruined  my  business. 

And  we  would  all  be  better  off  until  the  day  arrives 
if  we  didn’t  try  to  get  any  more  business  than  we  could 
take  care  of  in  the  proper  manner.  Probably  I  should 
not  complain.  We  have  just  missed  a  world  disaster  in 
Europe,  we  are  in  what  many  think  is  only  a  breathing 
spell,  why  should  I  be  worrying  about  a  better  pack  of 
canned  pumpkin?  Well,  if  you  have  spent  a  long  and 
active  lifetime  in  the  canning  and  food  business ;  if  you 
have  seen,  yourself,  the  many  abuses  we  all  recognize 
in  the  business  and  then  from  time  to  time  have  seen 
some  of  them  corrected,  you’d  hit  a  wrong,  and  right 
an  error,  as  far  as  lay  within  your  power  to  do  so! 

Day  before  yesterday  I  stopped  by  a  display  in  a 
grocery  store  window  while  a  wholesale  grocer  was 
looking  at  it.  He  turned  to  me  and  said,  “Isn’t  that  a 
beautiful  label  on  that  can  of  pumpkin!”  Imagine  a 
man  who  cuts  samples  of  canned  foods  every  day  say¬ 
ing  anything  like  that.  Imagine)  a  man  in  the  grocery 
business  all  his  working  life  who  can  still  become 
excited  over  a  well  labeled  can  of  pumpkin.  Some 
pumpkin  I’ll  say  and  some  label!  Well,  you  can’t 
deny  that  label  men  have,  if  they  will  use  it,  a  wonder¬ 
ful  example  in  a  good  label  for  canned  pumpkin,  of  just 
what  a  well  turned  out  label  for  canned  foods  should 
be. 

Other  foods  beside  pumpkin  are  well  colored  when 
ripe,  their  delineation  on  a  label  in  attractive  color 
stands  out  as  a  work  of  art  well  calculated  to  catch  the 
eye,  but  still  you  can’t  deny  that  the  yellow  of  the 
ripened  pumpkin,  if  reproduced  in  a  natural  color  on  a 
white  background,  with  plenty  of  white  space,  helps  to 
make  a  label  that  will  cause  folks  to  look  at  it  the  second 
time.  After  viewing  the  display  I  have  mentioned  I 
thought  I’d  look  around  for  other  examples  of  outstand¬ 
ing  canned  pumpkin  labels,  and  you’d  be  surprised  to 
know  how  few  I  found.  Maybe  we  can  learn  some¬ 
thing  of  value  from  my  search. 


In  the  first  place  I  was  struck  early  in  my  examina¬ 
tion  of  grocers’  shelves  by  the  continuing  dearth  of 
good  labels  on  canned  foods.  A  year  or  more  ago  one 
canner  known  the  world  over  re-designed  his  labels; 
his  leading  competitor  followed  suit.  Before  either 
of  these  two  a  comparative  new  comer  among  large 
packers  of  canned  foods  started  to  put  receipes  on  the 
backs  of  his  labels,  and  since  these  advances  in  good 
labeling  have  been  made  we  see  but  rare  instances 
where  any  individual  canner  has  even  attempted  to 
do  a  thorough,  conscientious  job  of  re-designing  his 
labels.  Apparently  in  the  field  of  canned  pumpkin  any 
old  label  has  been  thought  good  enough  for  the  job. 

Of  course,  if  a  canner  is  using  a  label  with  a  purple 
background  for  his  entire  line  of  several  canned  foods 
he  can  not  be  blamed  for  imposing  a  yellow  pumpkin 
on  this  purple  background  but  he  may  still  be  censured 
severely  for  his  lack  of  color  sense.  Incidentally, 
suppose  you  do  have  a  color  scheme  and  a  uniform 
label  design  for  your  pack.  Don’t  you  think  you  might 
change  the  color  layout  once  in  a  while  and  still  lose 
but  little  if  any  of  the  identity  you  are  trying  to 
establish  for  your  line?  Of  course  you  could,  and  the 
sooner  you  do  this,  some  of  you  at  least,  the  sooner 
will  we  have  labels  for  food  that  will  attract  the  cus¬ 
tomers  instead  of  repelling  them.  From  the  poor  labels 
we  find  then  on  canned  pumpkin  we  learn,  if  we 
learn  anything,  that  we  should  design  our  label  for  each 
product  with  the  sole  idea  of  making,  for  every  item 
in  the  line,  the  best  label  we  can  get  for  the  money  we 
can  put  into  labels. 

The  better  labels  on  the  cans  of  pumpkin  do  show 
one  thing  at  least  that  is  a  step  in  the  right  direction. 

We  see  a  delicious  wedge  of  pumpkin  pie,  or  even  a 
whole  pie  with  a  piece  removed,  set  before  the  ripened 
whole  fruit  and  there  is  a  splendid  example  o^  how 
showing  the  product  in  finished  use  helps  to  create 
appetite  appeal.  We  still  need  much  more  of  1  lis  in 
our  labels  if  they  are  to  truly  represent  us  ar  1  our  | 
products  to  the  housewives  of  the  country.  I’ll  idmit 
that  in  one  oft  recommended  particular  we  do  s  ^m  to 
be  making  progress.  I  refer  in  this  to  the  inclui  on  on 
more  labels  than  ever  before  a  receipe  for  some  sh  or  , 

other  that  may  be  made  from  the  contents  of  t  3  can.  ; 

We  must  have  still  more  of  this,  however.  i 

At  the  risk  of  causing  regular  readers  of  this  'lumn 
to  believe  I  am  selling  frozen  foods,  I  wil  point 
out  again  in  connection  with  them  that  the  ckers 
and  distributors  of  these  new  food  product  leave 


*  Readers  are  invited  to  submit  selling  plans,  label  desi  6te.> 
to  “Better  Profits”  for  analysis  and  suggestive  criticise:.  Tbvt 
service  is  conducted  without  charge.  Mail  your  commu  cattotu 
to  “BETTER  PROFITS”  do  THE  CANNING  TR^-DE,  SO 
S.  Gay  Street,  Baltimore,  Md. 
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lit  e  to  the  imagination  when  printing  their  advertis¬ 
ing  material  and  boxes.  For  instance  they  advise  you 
wl  m  cooking  spinach  only  four  or  five  minutes  in 
brl  kly  boiling  water  to  pick  it  apart  with  a  fork. 
Im  tgine  a  packer  of  canned  spinach  going  into  such 
det  ail  concerning  his  product.  Still,  I  see  people  every 
da:  who  are  refusing  to  buy  even  garden  spinach  as 
they  prefer  the  frozen  product.  Probably  we  had 
better  be  a  little  more  particular  in  the  future  when 
labeling  our  products,  in  order  that  we  may  place  on 
our  labels  all  the  information  necessary  for  the  user, 
in  order  that  they  may  make  the  best  and  most  satis¬ 
factory  use  of  them. 

I  do  like  one  label  I  saw  on  a  can  of  pumpkin.  If 
frozen  pumpkin  is  ever  marketed  (perish  the  thought), 
the  packers  will  have  to  go  to  some  extreme  lengths  to 
better  it.  This  label  says,  “Pumpkin  Pie”  and  gives  a 
receipe  that  to  the  average  layman  must  look  all  right. 
Baking  directions  follow,  oven  heats  are  mentioned 
and  the  size  of  the  pie  is  indicated  as  well  as  the  cup 
content  of  the  can.  The  product  is  shown  to  have  been 
packed  in  a  particular  State  which  I  suppose  does  not 
make  the  inhabitants  of  that  commonwealth  angry. 
There’s  a  tip  for  those  who  can  use  it.  If  your  baked 
beans  are  put  up  in  a  State  noted  for  its  fine  crop  of 
beans,  tell  where  your  product  is  canned.  You  can’t 
hurt  matters  any  by  doing  so  and  you  may  increase 
sales. 

I  notice  several  labels  on  “off  brands”  of  foods  put 
in  cans  by  a  national  advertiser  of  its  principal  line. 
I  notice  in  most  cases  that  these  “off  brands”  are  not 
as  well  labeled  as  the  parent  line.  Yet  they  are  sold 
at  a  reduction  of  only  about  ten  cents  a  dozen,  at  the 
most,  from  what  must  be  paid  for  the  leading  line. 
This  indifferent  labeling  of  the  second  line  seems  to 
be  an  injustice  to  the  stockholders  of  the  packing  com¬ 
pany  and  the  distributors  as  well.  If  you  are  going  to 
do  a  good  job  labeling  your  leading  brand,  go  on  and 
complete  your  task.  The  more  good  labels  we  see  on 
canned  foods  the  greater  will  be  our  sales. 

I  know  the  pumpkin  crop  is  generally  short,  the 
active  consuming  season  for  canned  pumpkin  is  short, 
but  yet  we  have  two  holidays  around  which  are 
clus  ered  traditions  of  baking  galore.  Thanksgiving 
and  Christmas  to  say  nothing  of  Halloween.  Canned 
pum  ikin  on  the  whole  is  not  as  well  labeled  as  is  canned 
red  our  pitted  cherries,  nor  does  it  sell  on  as  high  a 
pric  level.  Let’s  see  if  we  can’t  sell  more  canned 
pum  akin  at  a  higher  price  than  we  have  been  getting 
in  t  9  past  by  dressing  up  our  labels  when  we  can ; 
pad  ng  a  better  product  and  really  considering  the 
proc  ct  as  one  of  which  we  are  proud. 

I  3peat,  if  the  present  color  scheme  of  your  labels 
does  lot  allow  you  to  print  a  faithful  reproduction  of 
a  ri  '  pumpkin,  as  well  as  a  pumpkin  pie  or  a  slice  of 
it  re  dy  to  be  eaten,  and  all  this  with  good  color  sense, 
chai  e  the  color  scheme  for  the  canned  pumpkin  label. 
Give  1  receipe  or  two  on  the  label,  state  whether  or  not 
the  oduct  is  solid  pack,  give  the  cup  contents  of  the 
can.  Do  all  this  for  a  few  years  and  watch  your  sales 
of  c  med  pumpkin  increase.  And  if  you’ll  pack  a 
hett  product,  you’ll  be  able  to  get  a  better  price  for 
it  tk  11  usual.  Thus  will  your  profits  as  well  as  sales 
incrc  se! 


THE  PROCESSION 


In  every  industry  there  is  always  some  leader  whose  products 
are  in  an  enviable  class  by  themselves;  and  we  are  proud  that 
the  canners  of  America  have  awarded  this  position  in  their 
industry  to  the  equipment  of  Food  Machinery  Corporation. 
One  such  machine  is 


LEWIS  QUALITY  GRADER 


FOR  PEAS 


which  separates 
the  tenderest 
peas  from  the 
others  by  gravi¬ 
ty  —  with  hair¬ 
line  accuracy. 


With  the  Lewis, 
top  quality  and 
top  prices  are  as- 
sured.  Simple 
and  compact, 
easily  installed. 


Mail  the  coupon 
for  complete 
details. 


Modern  Canning  Equipment  for  All  Food  Products 

PWi)  yAESiMffi] 


Sprague-Sells  Division 
HOOPESTON,  ILLINOIS 

MAIL  COUPON  TODAY! 


FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send 

G  Full  details  of  the  Lewis  Quality  Grader. 

G  Your  Complete  General  Catalog. 

Name _ 

Firm _ 
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GRAMS  of 


AN  INFORMAL  PUBLIC  HEARING  to  consider  proposed  regulations 
for  the  enforcement  of  the  new  Federal  Food,  Drug  and  Cosmetic 
Act  was  announced  October  15th  by  Acting  Secretary  of  Agricul¬ 
ture,  Harry  L.  Brown.  The  hearing  will  take  place  at  10:00 
A.  M.,  November  17th,  in  the  auditorium  of  the  Department  of 
Agriculture  South  Building,  Independence  Avenue  between  12th 
and  14th  Streets,  Southwest,  Washington,  D.  C.  While  the  Act 
does  not  require  the  holding  of  hearings  on  all  regulations,  the 
Acting  Secretary  said,  the  Department  desires  to  have  the  benefit 
of  suggestions  and  constructive  criticisms  from  consumers,  in¬ 
terested  industries,  and  others  before  these  regulations  are  for¬ 
mulated  for  promulgation.  Those  who  ai’e  unable  to  attend  the 
public  hearing  are  invited  to  submit  their  expressions  by  letter 
not  later  than  November  24th,  1938.  Copies  of  the  proposed 
regulations  may  be  obtained  on  application  to  the  Food  and 
Drug  Administration,  4803  South  Building,  Department  of 
Agriculture. 

• 

lOWA-NEBRASKA  CANNERS  ASSOCIATION  will  hold  itS  Thirty- 
seventh  Annual  Meeting  at  the  Hotel  Fort  Des  Moines,  Des 
Moines,  Iowa,  on  Wednesday  and  Thursday,  November  9th 
and  10th. 

• 

MICHIGAN  CANNING  COMPANY  plant  at  Addison,  Michigan, 
damaged  by  fire  sometime  ago,  will  be  replaced  with  a  new 
concrete,  steel  and  tile  building,  two  stories  high,  for  operation 
next  season. 

• 

E.  E.  HUDDLETON,  President  of  the  Santa  Cruz  Packing  Com¬ 
pany,  sailed  for  New  York  with  Mrs.  Huddleton  on  the  Panama 
Pacific  liner  City  of  San  Francisco  from  San  Francisco,  Cali¬ 
fornia,  October  14th. 

• 

“eighteen  case  histories”,  an  eleven-page  folder  describing 
various  methods  and  materials  effectively  utilized  for  improved 
cleaning  and  sterilizing  practices  in  canneries  and  food  plants, 
has  been  issued  by  Oakite  Products,  Inc.,  14  Thames  Street, 
New  York  City.  The  “case  histories”  presented  are  supple¬ 
mented  by  interesting  data  covering  such  problems  as  cleaning 
equipment  fabricated  from  different  metals  and  alloys,  control¬ 
ling  odors,  maintenance  of  recirculating  type  air  conditioning 
systems,  and  removal  of  rust  and  water  scale  from  ammonia 
condensers  and  compressors. 

• 

DR.  WALTER  s.  FRANKLIN,  President  of  the  Santa  Barbara 
Citrus  Juice  Company,  Orange,  California,  is  running  for 
Lieutenant-Governor  of  the  State  on  the  Republican  ticket. 

• 

HINDE  &  DAUCH  PAPEm  COMPANY,  Sandusky,  Ohio,  have  pre¬ 
pared  and  released  “Facts  About  Shipping  Boxes,”  a  free  booklet 
offered  to  any  one  interested  in  packaging,  which  tells  in  words 
and  pictures  the  story  of  the  modern  corrugated  shipping  box. 
A  “check  list”  included  in  the  booklet  permits  the  reader  to  draw 
his  own  conclusions  about  shipping  boxes  and  shipping  box 
service,  judging  them  on  the  basis  of  raw  materials,  super- 
processing,  creative  design  and  factory  locations. 

• 

T.  B.  YOUNG,  Florence,  South  Carolina,  has  been  granted  a 
charter  to  deal  in  and  process  fruits  and  vegetables,  etc.  The 
firm  is  capitalized  at  $5,000. 

• 

GERRITT  B.  STIRLING,  member  of  a  pioneer  California  family, 
passed  away  at  the  home  of  his  son  in  Orinda,  California, 
October  10th.  He  was  a  native  of  San  Francisco,  seventy-three 
years  of  age,  and  for  twenty-five  years  was  associated  with  the 
California  Packing  Corporation,  retiring  several  years  ago. 

• 

JOHN  j.  FLAHIVE,  Vice-President  of  the  McManus-Heryer 
Brokerage  Company,  Kansas  City,  Missouri,  died  at  Phoenix, 
Arizona,  on  October  9th. 


INTEREST 


SACRAMENTO,  CALIFORNIA,  has  been  made  the  distributing  point 
for  120  grocery  stores  of  Purity  Stores,  Inc.,  as  a  result  of  a 
strike  of  warehouse  workers  in  the  San  Francisco  Bay  area. 
No  decision  has  been  reached  as  to  whether  or  not  the  change 
will  be  permanent. 

• 

“how  to  REPAIR  CONCRETE  TO  A  FEATHER  EDGE”  is  the  title  of 
an  interesting  folder  being  distributed  by  the  Flexrock  Com¬ 
pany,  800  N.  Delaware  Avenue,  Philadelphia,  Pennsylvania, 
manufacturers  of  floor  repair  and  building  maintenance 
materials. 

• 

HONOR  BRAND  FROSTED  FOODS  CORPORATION  has  opened  a  Chicago 
office  in  the  Merchandise  Mart,  with  L.  L.  Saxton,  Manager. 

• 

DIRECTORS  of  Continental  Can  Company,  Inc.,  October  13th 
declared  a  final  year-end  dividend  of  50  cents  a  share  on  its 
common  stock,  payable  November  15th  to  holders  of  record 
October  25th. 

• 

LAND  PLANTED  TO  CORN  Or  Other  crops  tends  to  erode  more  than 
100  times  as  fast  as  land  planted  to  grass  and  other  cover 
crops,  the  Pennsylvania  Soil  Conservation  Board  reports. 

• 

THERE  IS  NO  LET  UP  in  Del  Monte’s  efforts  to  solicit  distributor 
and  retailer  support  to  assure  success  of  their  tremendous  selling 
campaign.  Material  continues  to  go  out  at  regular  intervals. 

• 

PLEASANT  GROVE  (Utah)  plant  of  the  Geneva  Canning  Com¬ 
pany,  operated  by  Frank  A.  Jugler,  was  recently  damaged  by 
fire,  believed  to  have  been  started  by  lightning.  The  estimated 
loss  is  placed  at  $80,000. 

• 

COOPERATIVE  PACKING  and  marketing  associations  owned  and 
controlled  by  American  berry  growers,  sell  fresh,  canned  and 
frozen  berries  of  some  dozen  different  varieties  worth  more  than 
$17,000,000  a  year.  Such  is  the  extent  of  this  phase  of  agricul¬ 
tural  cooperation,  as  revealed  by  the  nationwide  survey  of 
farmers’  cooperatives  conducted  by  the  Farm  Credit  Adminis¬ 
tration’s  12  district  Banks  for  Cooperatives,  in  conjunction 
with  30  state  colleges  and  universities. 

• 

THE  MISSION  (Texas)  plant  of  the  Riona  Products  Company 
of  McAllen,  Texas,  has  been  sold  to  E.  B.  Aston  of  Dallas,  who 
will  place  it  in  operation. 

• 

BOARD  OF  DIRECTORS  of  the  Association  of  New  York  State 
Canners,  Inc.,  has  decided  to  hold  the  Annual  Meeting  (  f  the 
Association  at  the  Seneca  Hotel,  Rochester,  New  York,  1  ecem- 
ber  8th  and  9th.  The  meeting  will,  as  usual,  start  v  -th  a 
luncheon  Thursday  noon  and  continue  through  until  ‘'“'iday 
evening.  F.  L.  Shannon  heads  the  Convention  Commitb"  . 

• 

NORMAN  w.  MERRILL  has  resigned  as  manager  of  Ca  'ornia 
Canned  Fruit  Sales  of  Stokely  Brothers  and  Company  to  ccept 
a  position  as  Sales  Manager  of  Foster  &  Wood  Cannir  Com¬ 
pany,  Lodi,  California,  which  has  just  completed  plant  tera- 
tions  to  permit  the  packing  of  several  new  items  next  ason. 

• 

THE  MISSOURI  PACIFIC  AND  SOUTHERN  PACIFIC  LINES,  in  nnec- 
tion  with  the  Newtex  Steamship  Company  and  the  Mo'  "mack 
Steamship  Line,  have  arranged  to  publish  through  r  3S  on 
canned  foods,  carload,  from  stations  on  both  railroads  ving 
the  Rio  Grande  Valley,  to  Eastern  Seaboard  ports  vii  ail  to 
Brownsville  or  Port  Isabel,  thence  water.  A  rate  of  '■  cents 
per  one  hundred  pounds  will  apply  to  New  York  ar  ports 
South  thereof,  and  42  cents  per  one  hunderd  pounds  w  ■  .  apply 
to  Boston,  Massachusetts,  and  points  North  of  Ne.  York. 
Minimum  weight  60,000  pounds.  These  rates  are  to  :ecome 
effective  November  1st,  1938,  in  Supplement  No.  87  L  South¬ 
western  Lines  Tariff  No.  30-M. 
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DISTRIBUTORS  ACTIVITY 

By  “OBSERVER” 

Special  Correspondent  of  *‘The  Canning  Trade” 


BIDDLE  REVIEW  DENIED 

INAL  adjudication  of  the  constitutionality  and 
other  phases  of  the  Robinson-Patman  Act,  as  in¬ 
terpreted  by  the  Federal  Trade  Commission,  was 
deferred  this  week  when  the  United  States  Supreme 
Court  refused  to  review  lower  court  proceedings  in  the 
Biddle  case.  The  court’s  findings,  therefore,  make  the 
Commission’s  order  against  Biddle  binding  pending 
further  measures. 

Denial  of  the  writ  for  review  was  somewhat  surpris¬ 
ing,  in  view  of  the  fact  that  the  U.  S.  Attorney  General 
had  joined  with  Biddle  in  petitioning  the  high  court  for 
such  action.  Refusal  to  review  the  case  in  the  present 
instance,  however,  does  not  imply  any  decision  by  the 
Supreme  Court  on  the  merits  of  the  case.  Favorable 
action  may  be  taken  on  a  subsequent  appeal  for  review 
by  Biddle,  or,  quite  possibly,  the  high  court  may  be 
desirous  of  a  case  affecting  the  validity  of  the 
Robinson-Patman  Act  on  a  broader  scope. 

Following  the  Supreme  Court’s  action  in  this  case, 
Clement  M.  Biddle,  president  of  the  respondent  com¬ 
pany,  issued  the  following  announcement: 

“The  Supreme  Court  denied  our  petition  for  a  writ 
of  certiorari  to  interpret  the  obscure  meaning  of  Sec¬ 
tion  2  (c)  of  the  Robinson-Patman  Act.  We  were  sur¬ 
prised  as  this  was  the  first  case  under  the  Act  to  reach 
it.  The  Circuit  Court  judges  were  divided  with  a 
strong  dissenting  opinion  favoring  our  position  and  the 
Federal  Trade  Commission,  in  a  petition  for  a  writ  of 
certiorari,  stated  it  ‘believes  that  the  case  merits 
review.’ 

“When  the  Federal  Trade  Commission  order  was  first 
issued  we  took  the  precaution  of  revamping  our 
methods  to  comply  with  the  order  in  the  event  it  should 
ult  mately  be  upheld  by  the  court.” 

CONFERENCE  SOUGHT 

HE  NATIONAL  FOOD  AND  GROCERY  CON¬ 
FERENCE  COMMITTEE,  made  up  of  representa¬ 
tives  of  the  Associated  Grocery  Manufacturers  of 
Ar  3rica,  National-American  Wholesale  Grocers’  Asso- 
ci£  on.  National  Association  of  Retail  Grocers,  Na- 
tio  al  Voluntary  Groups  Institute,  National  Association 
of  ood  Chains,  and  Cooperative  Food  Distributors  of 
Ar  rica,  has  asked  for  a  conference  with  Secretary  of 
Ai  culture  Wallace  before  further  plans  for  the 
Go  'rnment’s  large  scale  venture  into  the  food  business 
ar-  nade. 

\^e  note  with  grave  concern  the  report  in  the  press 
thr  a  plan  is  under  consideration  for  the  subsidized 
dis  ibution  by  the  Federal  Government  of  many  food 
pr(  ucts  among  approximately  one-third  of  the  popu- 
lat.  :i,”  the  Conference  Committee  stated  in  a  com¬ 


munication  to  Secretary  Wallace.  “Serving  millions  of 
producers  and  consumers  every  day,  we  recognize  their 
problems  and  sympathize  with  the  objectives  of  the 
Administration.  In  a  sincere  desire  to  be  helpful,  it 
is  urged  that  before  adoption  of  any  such  program,  it 
have  careful  consideration  by  representatives  of  all  con¬ 
cerned,  including  farmers,  producers,  consumers,  manu¬ 
facturers,  processors,  and  distributors.  This  expresses 
the  convictions  of  all  factors  in  the  food  and  grocery 
industry  and  trade.  We  earnestly  urge  early  confer¬ 
ence  with  you  on  this  important  subject  at  a  time  and 
place  to  be  designated  by  you.” 

The  Administration’s  plan,  according  to  current 
understanding,  contemplates  the  combining  of  relief 
and  agricultural  surplus  problems.  This  will  be  done  by 
subsidizing  the  distribution  of  agricultural  surpluses 
to  low  income  groups,  through  purchase  by  the  Govern¬ 
ment  of  surpluses  from  farmers  at  prices  thought  to 
be  fair  to  the  farmer,  for  redistribution  by  the  Govern¬ 
ment  to  the  lower-third  income  group  at  prices  those 
in  that  group  can  pay.  The  Government,  it  is  under¬ 
stood,  would  absorb  the  differences  between  the  prices 
paid  the  farmers  and  those  charged  the  under¬ 
privileged  third  of  the  population,  by  new  taxes  of  one 
sort  or  another. 

In  its  initial  stages  this  program  would  apply  to  such 
products  as  pork,  fruits,  vegetables,  milk,  and  butter, 
and  other  commodities  for  which  demand  is  elastic. 

• 

CONFER  ON  WAGE-HOUR  LAW 

Canners’  Committee  Furnishes  Data  on  Industry’s 
Organization  and  Operating  Methods 

The  special  committee  authorized  by  the  Adminis¬ 
trative  Council  at  its  recent  meeting  in  Chicago,  had 
an  informal  conference  on  October  12,  with  mem¬ 
bers  of  the  legal  and  economic  staff  of  Administrator 
Elmer  F.  Andrews,  of  the  Wage  and  Hour  Division  of 
the  Department  of  Labor.  The  purpose  of  this  con¬ 
ference  was  to  furnish  the  Wage  and  Hour  Division 
with  information  on  the  canning  industry’s  organiza¬ 
tion,  operating  methods,  sources  of  material,  etc.,  so 
that  the  Division  might  have  a  broad  factual  basis  for 
the  formulation  of  definitions  and  interpretations  of 
the  new  law  as  applied  to  the  canning  industry. 

The  canners’  committee  included  in  its  membership, 
canners  representing  the  various  regions  in  which  the 
industry  operates  and  also  practically  all  branches  of 
the  industry. 

The  conference  was  entirely  informal  in  character, 
and  the  committee  was  enabled  to  present  information 
both  by  round-the-table  discussion  and  by  the  submis¬ 
sion  of  exhibits,  which  were  turned  over  to  the  staff 
of  the  Wage  and  Hour  Division. 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  Y ou  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


SITUATIONS  WANTED 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Seales,  Motor  Truck,  Warehouse,  Dump,  Tank 
and  Hopper.  New  and  used.  Bargains.  All  capacities. 
Guaranteed  accuracy  and  durability.  Shipped  on  30  day  free 
trial.  Bonded  Scale  Co.,  Manufacturers,  Dept.  CT,  Columbus,  O. 


FOR  SALE  — MISCELLANEOUS 


FOR  SALE — Tomato  Pulp;  strictly  whole  tomato  pulp  in 
five  gallon  cans,  good  color  and  fine  fiavor.  W.  L.  Jones  Food 
Co.,  Pemberville,  Ohio. 


HELP  WANTED 


WANTED — A  Foreman  for  a  cannery  in  a  British  West 
Indian  island.  Must  have  practical  knowledge  of  grapefruit 
and  pineapple  canning,  and  knowledge  of  the  equipment  and 
machinery  used  therefor.  All  year  round  employment.  State 
age,  experience  and  salary  expected.  Address  Box  B-2323 
c/o  The  Canning  Trade. 


POSITION  WANTED — By  Superintendent  familiar  with  all 
food  products,  and  up  to  date  on  high  grade  jams,  jellies  and 
preserves.  Address  Box  B-2326  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  plant  canning  a  dry  pack.  Good 
references.  Location  not  essential.  Address  Box  B-2301  c/o  The 
Canning  Trade. 

POSITION  WANTED — By  pickling  expert,  authority  on 
pickling  methods,  hot  or  cold  processing,  any  and  all  styles  of 
pickles,  relishes,  sauces,  brine  stock,  mayonnaise.  Outstanding 
experience  from  seed  to  finished  product.  Age  37,  married. 
Excellent  references.  Can  take  full  charge.  Address  Box 
B-2309  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Manager.  15  years’  experience 
with  three  major  companies;  3  years  with  present  company. 
Will  go  anywhere;  prefer  West  or  Northwest.  Address  Box 
B-2324  c/o  The  Canning  Trade. 


POSITION  WANTED — As  warehouseman,  shipper  or  label¬ 
ing  machine  man.  Familiar  with  all  types  of  labeling  equipment, 
packaging  tin  or  glass.  Address  Box  B-2327  c/o  The  Canning 
Trade. 

■  ■  , 


WANTED — Plant  Superintendent,  with  practical  experience 
on  vegetables  and  dry  items,  year  round  employment.  State 
age,  experience  and  salary  expected.  Address  Box  B-2325 
c/o  The  Canning  Trade. 
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WHEN 


NEEDS 


ARISE  FOR  ANY  KIND 


OF  EQUIPMENT,  ACCESSORIES,  SUPPLIES  and  SUNDRIES 

Consult  Your  New  Langsenkamp  Catalog 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


SURE 

Adam  and  Eve  in  the  Garden  had  had  a  pretty  hard 
day  naming  the  animals. 

“Well,  Eve,”  says  Adam,  “let’s  call  this  one  a  hippo¬ 
potamus.” 

“But,  darling,  why  call  it  a  ‘hippopotamus’  ?” 

“Well,  it  looks  like  a  hippopotamus,  don’t  it?” 


#  Lanssenkamp  is  headquarters  for  all  canning  plant  needs.  Stocks  of 
many  types  of  accessories  and  supplies  are  carried.  Whenever  a  need 
arises  consult  your  copy  of  the  new  Langsenkamp  Catalog  No.  38 
Cross  index  in  back  will  direct  you  to  anything  you  are  looking  for  .  . 
in  addition  to  major  equipment,  such  things  as  Blanching  Buckets;  Gal¬ 
vanized  Ware;  Buckets,  Dippers,  Measures,  Scoops,  Funnels,  etc.,  in 
monel,  stainless  Steel  and  other  materials;  Rubber  Hose;  Brass  Valves; 
Sanitary  Fittings;  Knives;  Thermometers  and  Temperature  Regulators;  and 
many  other  items. 


“What  will  it  be?”  twittered  the  waitress. 

“All  I  care  for  is  a  piece  of  toast,  a  couple  of  eggs  and 
a  few  kind  words,”  said  the  dyspeptic. 

The  young  lady  brought  the  toast  and  eggs. 

“How  about  the  kind  words  ?”  asked  the  gloomy  one. 
“Don’t  eat  the  eggs !”  whispered  the  waitress. 

TWO  OTHER  FELLOWS 
Prof:  Didn’t  you  have  a  brother  in  this  class  last 
year? 

Stud :  No,  sir,  it  was  1.  I’m  taking  it  over. 

Prof ;  Extraordinary  resemblance. 

Man:  Your  honor,  we’re  ready  to  open  the  case. 
Judge:  Just  a  minute.  Is  the  defense  ready? 

Phil:  Yes. 

Judge:  Is  the  prosecution  ready? 

Man :  Yes. 

Judge:  Is  the  jury  ready? 

Voices:  Yes! 

Judge :  All  right.  Clerk,  open  the  case  and  hand  out 
the  bottles. 

A  colored  couple  sent  out  the  following  invitation  to 
their  friends  and  acquaintances : 

“You  are  invited  to  the  marriage  of  Mr.  Henry . 

and  Miss  Josephine . at  the  house  of  the  bride’s 

mother.  All  who  cannot  come  may  send.” 

PIE  IS  PIE 

‘Look  here,  waiter,  is  this  peach  or  apple  pie?” 
‘Can’t  you  tell  from  the  taste?” 

‘No,  I  can’t.” 

Well,  then,  what  difference  does  it  make?” 

Customer:  You  made  a  mistake  in  that  prescription 
I we  my  mother-in-law.  Instead  of  quinine  you  used 
St  .’chnine.” 

)ruggist:  You  don’t  say.  Then  you  owe  me  twenty 
C€  ts  more. 

LATE  MODEL 

I  won’t  get  married  until  I  find  a  girl  like  the  one 
th  i;  grandpa  married.” 

Huh !  They  don’t  have  women  like  that  today.” 

That’s  funny!  Grandpa  only  married  her  yester- 
dL,;.” 


F.  H.  LANGSENKAMP  COMPANY 

^'Efficiency  in  the  Canning  Plant”  INDIANAPOLIS,  IND. 


Books  You 

Need  To  Round  Out 

Your  Business  Library 

A  COMPLETE  COURSE  IN  CANNING— The  industry’s 
Cook  Book,  Completely  revised  1936.  The  Sixth  Edition. 

360  pages  of  proven  procedure  and  formulae  -  used 
throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— The 

annual  compendium  of  the  industry’s  important  reference 
data,  food  laws,  pack  statistics,  prices,  grade  specifica¬ 
tions,  cut-out  weights,  label  requiremets  and  other  neces¬ 
sary  references.  Price  $1.00. 

THE  CANNING  CLAN— Earl  Chapin  May  presents  a  vi¬ 
vid  interpretion  of  the  canning  industry’s  history,  reveal¬ 
ing  achievements  of  the  many  pioneers  whose  triumphs 
over  innumerable  difficulties  are  responsible  for  our 
great  American  Canning  Industry.  487  pages.  Price  $3.00. 

APPERTIZING  or  the  Art  of  Canning— A.  W.  Sitting’s 
exhaustive  treatise  covering  the  entire  field  of  canning, 
brings  together  a  vast  amount  of  reference  material  on 
food  manufacture  for  the  information  of  factory  owners, 
managers,  superintendents  and  students  of  the  art. 

857  pages.  Price  $7.00 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Situation  Crowing  Strong  For  the  Canners — Snap  Beans  Show 
Heavy  Distribution — If  You  Understand  You  Will  Act  Rightly 
—Corn  Sets  the  Pace  to  Higher  Prices — Grapefruit 
Improving. 

STRAIGHT  THINKING — Before  getting  into  mar¬ 
ket  consideration  as  shown  by  prices,  etc.,  let’s  get 
straight  as  regards  our  apparent  optimism  over 
the  canned  foods  situation.  As  we  look  back  over  the 
years  we  can  recall  numerous  occasions  wherein  we 
warned  the  canners  that  they  were  selling  their  goods 
at  too  low  prices,  when  the  supply  on  hand  and  the 
demand  were  properly  understood.  Some  canners  put 
on  their  specs  and  saw  things  as  we  did,  and  held  their 
goods  to  get  nice  prices  later  on.  But  as  a  rule  when 
the  buyers  approached  with  the  low  prices  the  canner 
let  the  goods  go ;  and  it  has  become  our  conviction  that 
it  is  the  time  just  before  the  move  to  higher  prices  that 
is  the  most  dangerous  for  canners.  Of  course,  “the 
time  to  sell”  is  the  hardest  of  all  questions  to  answer, 
but  there  seems  a  fatality  about  this  industry  which 
causes  the  canners  to  sell  just  before  the  break  to 
higher  prices  takes  place.  Go  back  over  your  own 
experiences :  how  often  have  you  “kicked  yourself”  for 
having  sold  too  soon?  Even  when  we  have  tried  to 
tell  you  that  stocks  were  not  as  heavy  as  pictured  to  you 
by  your  brokers  and  buyers. 

That  is  the  exact  situation  today — only  stronger  than 
it  has  ever  been,  so  far  as  the  canner  is  concerned,  i.e., 
more  in  his  favor.  There  were  not  just  7,000,000 
cases  of  peas  sold  and  delivered  in  June,  July  and 
August — the  off  season  for  canned  peas  if  there  ever 
is  such — and  6,500,000  cases  of  peaches  during  August 
ami  September,  but  there  were  equal  amounts  of  all 
other  kinds  of  canned  foods.  Keep  this  in  mind:  there 
hi  s  never  been  another  summer  in  the  history  of  this 
bu  uness  that  showed  such  huge  popular  consumption 
of  canned  foods  as  the  past.  Now  some  canners  must 
hi  /e  supplied  these  amounts.  The  truth  is  now  coming 
01  .  In  this  city  on  Wednesday  the  19th,  the  leading 
“s  ap  bean”  canners,  as  they  term  themselves,  met  to 
cc  sider  their  situation,  the  market  being  depressed 
hi  )w  cost.  A  confidential  report  from  each  canner 
sh  wed  a  total  in  holdings  less  than  60  per  cent  of 
w  at  each  canner  thought  was  being  held,  when  they 
fii  t  met.  Rumors  made  the  most  about  any  canner 
W'  )  might  still  hold  his  pack,  and  as  those  rumors 
tr  swelled,  the  total  multiplied  and  multiplied  until  the 
su  seemed  hidden  with  canned  snap  beans.  There  was 
a  aod  pack  of  beans,  but  now  you  find  that,  as  with  all 
ot  3r  canned  foods  the  distribution  has  been  very  much 
he  vier  than  you  guessed.  Blame  this  on  the  low  prices 


to  canners,  and  to  consumers  over  the  retail  counters, 
or  on  anything  you  wish,  but  the  fact  remains  that  the 
heart  of  the  good  pack  of  snap  beans  has  been  eaten 
out,  and  the  remaining  supply  is  of  a  size  that,  with 
any  kind  of  sensible  merchandising,  will  bring  profit¬ 
showing  prices.  Early  in  the  season  the  huge  bean 
packs,  made  at  low  costs  in  the  Southwest,  Texas,  etc., 
were  dumped  on  the  market  and  busted  it  wide  open, 
down  to  50  cents  and  521/0 — from  65  cents  to  70  cents 
ruling  elsewhere  when  they  dumped.  That  is  what 
broke  the  market,  but  those  stocks  have  all  been 
absorbed,  and  that  disturbance  has  passed.  From  now 
on  snap  beans  will  bring  better  prices,  if  the  canners 
who  hold  any  will  but  show  some  price-resistance.  The 
visible  supply  warrants  better  prices. 

The  whole  canned  foods  market  has  been  “rigged” 
by  claiming  that  the  wholesalers  and  distributors  are 
not  buying.  Would  these  same  traders  admit  that  the 
chains,  then,  must  have  done  all  the  business?  It  is 
just  not  true:  all  sorts  of  buyers  have  been  taking  a 
steady  stream  of  canned  foods  of  every  kind,  but  they 
have  succeeded  in  covering  their  tracks  and  preventing 
the  information  about  buying  from  getting  out.  Now 
diminishing  stocks  are  forcing  out  the  truth,  and  any 
day  may  see  the  rush  to  cover  before  prices  get  away 
from  them.  The  situation  is  in  the  hands  of  the 
canners,  with  the  best  backing  on  earth — ^steady,  heavy 
consumer  demand,  which  can  only  increase  as  winter 
comes  on.  If  there  was  but  a  slim  thread  of  sales- 
ability  running  through  this  industry  prices  could  be 
advanced  10  cents  to  15  cents  per  dozen  on  all  goods 
(and  much  higher  on  canned  tomatoes)  almost  over¬ 
night.  The  distributors  are  empty:  let  the  canners 
shut  their  warehouses  for  one  week — ^just  one  week — 
and  the  canners  would  be  able  to  dictate  the  prices. 
And  that  applies  to  every  item  in  the  list.  But  you  will 
be  told  that  some  canner — distributor  owned  if  you 
but  knew  it — is  selling  at  the  old  prices,  and  you  will 
weaken,  slump  and  let  your  goods  go.  How  could  any¬ 
one  make  a  market  out  of  that? 

THE  MARKET — The  Maine  corn  canners  started  the 
ball  rolling  by  announcing  advances  to  take  effect 
October  24th,  and  now  other  corn  canners  are  following 
suit.  You  have  these  prices  elsewhere.  And  you  may 
expect  other  advances  in  other  items  of  canned  foods, 
for  if  canned  corn  can  do  it  so  can  all  the  others.  Old, 
well  established  canners  have  not  been  meeting  the 
below  cost  prices,  but  have  been  quietly  but  steadily 
selling  at  prices  well  above  market  quotations.  The 
Bargain  or  Field  brokers  continue  to  quote  low  prices 
as  they  want  bargains  with  which  to  approach  the 
buyers,  and  that  ought  to  explain  this  condition.  But 
it  is  beginning  to  be  quite  well  understood  that  low 
prices  usually  accompany  quality  of  a  like  sort.  From 
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a  realization  of  this  the  canned  fruit  market  on  the 
coast  has  come  out  of  the  dumps,  and  seems  in  quite 
good  condition,  quite  satisfactory  to  the  canners.  We 
are  obliged  to  continue  the  price  quotations  on  our  mar¬ 
ket  pages  as  they  come  to  us,  but  let  canners  who  have 
the  better  qualities  note  that  those  prices  also  appear. 

We  had  hoped  to  have  a  report  from  the  Canned  Pea 
Co-op.,  with  news  that  the  $150,000  had  been  fully  sub¬ 
scribed,  and  we  still  believe  it  has  been.  But  only  this 
week  a  canner  objected  to  us:  “if  they  could  show  me 
some  of  the  improvements  promised  I’d  gladly  con¬ 
tribute  my  share.”  How  in  the  Heck  can  they  start 
towards  that  improvement  if  the  money  is  not  provided 
first,  is  what  we  answered. 

In  order  to  get  all  in,  the  closing  date  for  subscrip¬ 
tions  has  by  agreement,  been  extended  to  November 
1st.  Names  of  contributors  will  be  furnished  the 
buyers. 

GRAPEFRUITS— You  will  note  that  Florida  has 
come  out  with  the  new  citrus  fruit  prices.  See  the 
New  York  Market  report.  Too  late  for  last  week’s 
issue  we  had  the  following  from  down  in  Texas : 

“The  Canned  Grapefruit  Juice  market  as  reflected  by  the 
Texas  Rio  Grande  Valley,  appears  substantially  stronger.  There 
is  a  steady  demand  for  No.  2  unsweetened  and  sweetened  grape¬ 
fruit  juice  at  52  cents  to  55  cents,  f.  o.  b.  factory  or  Port 
Brownsville.  With  this  steady  demand,  and  the  third  F.S.C.C. 
purchase  of  750,000  cases  expected  momentarily  from  Washing¬ 
ton,  canners  are  breathing  somewhat  easier.  The  crisis  on 
grapefruit  juice,  so  far  as  spot  stocks  are  concerned,  seems 
definitely  past. 

“Some  finessing  buyers,  however,  are  yet  to  learn  that  the 
foregone  conclusion  is  now  a  fact.  Thei’e  is  concrete  evidence 
of  one  New  York  buyer  having  extended  an  offer  of  three  cars 
24/2’s  unsweetened  grapefruit  juice  at  50  cents,  delivered.  New 
York  City.  The  offer  was  turned  down  by  the  packer. 

“That  there  is  a  good  demand  for  Texas  grapefruit  juice  is 
further  evidenced  by  at  least  one  nationally  organized  chain 
store  group,  and  several  important  buyers,  making  offers  cover¬ 
ing  large  requirements.  And  the  packers  are  submitting  quota¬ 
tions  as  mentioned  above,  52%  cents  and  55  cents,  f.  o.  b.  factory 
or  port,  unsweetened  and  sweetened,  respectively.  But  to  keep 
the  record  straight  and  beyond  bias,  these  buyers  frankly  hope 
to  buy  on  the  basis  of  50  cents  to  52%  cents,  f.  o.  b.  factory  or 
port,  but  the  out-come  is  yet  to  be  determined. 

“From  every  side  there  is  ample  evidence  to  support  the  say¬ 
ing  that  precautions  are  being  made  to  prevent  the  reoccurence 
of  such  a  situation  as  existed  on  canned  grapefruit  juice  the 
past  season.  On  Monday,  October  17th,  1938,  a  meeting  will 
start  in  Washington,  D.  C.,  to  hold  conference  on  the  grapefruit 
situation,  but  it  seems  mainly  up  to  the  growers,  shippers  and 
canners  themselves,  to  advance  proof  of  efforts  to  aid  themselves 
before  aid  is  forthcoming  from  the  Agriculture  Department. 

“It  is  significant  that  many  packers  in  this  section  who  may 
curtail  production  of  Juice  sharply  due  to  the  fact  they  plan  to 
pack  only  on  contract  or  firm  order,  feel  too  much  emphasis  has 
been  placed  on  juice,  and  thereby  to  equalize  matters,  intend  to 
pack  and  push  the  sale  of  grapefruit  segments.” 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Fair  Spot  Business — Maine  Corn  Sets  the  Upward  Pace — 
Tomatoes  Ought  to  be  Making  Better  Showing — Beans  Advanc¬ 
ing — Buyers  Continue  Search  For  Bargains  in  Standard  Peas — 
Opening  Prices  on  Florida  Citrus  Packs  —  Lobster  Prices 
— Salmon  in  Better  Demand — Fruits  Holding  Firmly — Sardine 
Market  Strong. 

New  York,  October  21,  1938. 

AIR  SPOT  BUSINESS — Buyers  are  still  feeling 
their  way  cautiously  when  it  comes  to  the  question 
of  forward  commitments,  and  this  tendency  was  not 
abated  this  week  when  more  general  discussion  of  the 
administration  proposal  to  subsidize  food  sales  to  the 
lower  income  classes  came  in  for  more  careful  study. 
A  fairly  good  spot  business  was  in  evidence  during  the 
past  week,  however,  and  price  trends,  on  the  whole, 
continue  on  the  up  side. 

THE  OUTLOOK — The  outlook  for  substantial  widen¬ 
ing  of  canned  foods  purchases,  as  mentioned  above, 
has  been  jeopardized  by  uncertainty  concerning  the 
extent  of  the  Government’s  plans  for  making  avail¬ 
able  to  consumers  in  the  lower  one-third  income  bracket 
food  products  at  prices  lower  than  general  market. 
Until  further  information  is  forthcoming  on  this  pro¬ 
gram,  jobbers  are  disposed  to  slow  down  buying.  This 
is  unfortunate,  as  business  had  shown  definite  signs  of 
expansion  in  recent  weeks,  and  some  wholesalers  were 
inclined  to  build  up  inventories  in  anticipation  of  later 
price  advances. 

CORN — Considerable  interest  attaches  to  announce¬ 
ment  by  leading  Maine  corn  canners  of  their  intentions 
to  advance  corn  prices  October  24,  bringing  fancy  2s 
up  to  80  cents,  carlots,  and  82  cents  less  carlots  for 
cream  style.  New  York,  which  has  been  under-selling 
Maine  this  season,  has  not  yet  followed  in  the  advance, 
with  fancy  golden  bantam  cream  style  still  available 
at  New  York  canneries  at  721/2  to  75  cents  for  2s,  with 
303s  at  65  cents.  The  southern  market  has  undergone 
no  changes  price-wise  during  the  week,  with  both 
standard  and  extra  standards  moving  well  in  small 
lots  for  prompt  shipment. 

TOMATOES  —  With  this  season’s  pack  of  canned 
tomatoes  expected  to  be  almost  25  per  cent  below  hist 
year’s  out-turn,  failure  of  this  market  to  make  a  bet'^er 
price  showing  is  surprising.  Southern  packers  this 
week  are  quoting  standards  for  prompt  shipment  at  40 
cents  for  Is,  60  cents  for  2s,  85  cents  for  2i/.s,  ;  n  ’ 
$2.75  to  $2.90  for  10s,  all  f.  o.  b.  canneries.  Dem;  nd 
has  been  fair  but  buyers  are  not  inclined  to  stock  ah  ad 
to  any  extent. 

BEANS — Higher  prices  for  stringless  beans  in  ’’C 
south  have  aroused  some  interest  among  canners.  C'  n- 
menting  on  the  increase,  one  market  service  s:  s: 
“The  permanency  of  the  new  levels  is  debatable;  t  ev 
have  yet  to  be  tested.  Even  so,  there  is  not  any  g  od 
reason  for  the  canners  continuing  to  sell  beans  o  a 
basis  which  does  not  enable  them  to  recover  their  ]  ro- 
duction  cost.  This  being  the  case,  a  little  fortitude  iMon 
the  producers’  part  should  enable  them  to  establish  he 
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r  arket  in  the  neighborhood  of  571/2  cents  on  standard 
2  :  and  $2.60  on  standard  10s  at  primary  points.  Of 
cjurse,  there  is  always  the  probability  of  certain  houses 
‘i  olding  the  umbrella’  while  others  quietly  under-sell 
t.  em;  however,  at  this  time  the  canners’  need  for  a 
higher  market  is  so  urgent,  something  worthwhile  must 
b'3  accomplished  if  they  are  to  avoid  heavy  losses.  Inci¬ 
dentally,  the  visible  supply  of  stringless  beans  is  not 
heavy  enough  to  preclude  canners  from  obtaining  their 
objective.” 

PEAS  —  Developments  of  general  interest  in  the 
canned  pea  situation  are  lacking  this  week.  Buyers 
are  still  on  the  lookout  for  bargain  lots  when  coming 
into  the  market  for  standards  and  are  seldom  disap¬ 
pointed — if  they  are  not  too  finicky  as  to  the  limitations 
of  the  term  “standard.”  No  revisions  in  posted  prices 
from  previously  prevailing  levels  are  reported,  but  it 
is  no  secret  that  canned  peas  are  still  pretty  much  of 
a  trading  proposition  with  many  sellers,  which 
naturally  makes  for  a  nominal  price  structure. 

FLORIDA  CITRUS  FUTURES— Opening  prices  on 
Florida  citrus,  for  November-December  shipment  only, 
were  named  by  a  number  of  sellers  this  week,  subject 
to  confirmation  and  withdrawal  without  notice.  The 
prices  follow:  Fancy  sections,  2s,  821/2  cents;  300s,  66 
cents;  8  ounce,  431/0  cents;  5s,  $2,421/2;  46  ounce, 
$2.20;  sweetened  grapfruit  juice,  2s,  63  cents;  8  ounce, 
36  cents;  12  ounce,  51  cents;  5s,  $1.95;  40  ounce, 
$1.55;  unsweetened  grapefruit  juice,  2s,  61l^  cents;  8 
ounce,  35  cents;  12  ounce,  50  cents;  5s,  $1.85,  and  46 
ounce,  $1.50.  On  blended  orange  and  grapefruit  juice, 
2s  are  quoted  at  71  cents;  12  ounce  at  66  cents,  and  the 
46  ounce  container  at  $1.80,  all  prices  being  f.  o.  b. 
Florida  cannery,  carrying  Tampa  rate  of  freight. 
Texas  canners  have  not  yet  come  out  with  prices,  but 
the  trade  is  looking  for  attractive  prices,  due  to  the 
reportedly  large  carryover  of  juice  in  Texas. 

LOBSTER  CUT — Lower  prices  named  on  Canadian 
lobster  have  stimulated  demand  considerably,  it  is 
reported.  Spot  prices  currently  are  $1.55  on  quarters, 
$2.60  on  halves  and  $6.00  on  Is. 

SALMON — Demand  for  salmon  for  coast  shipment 
has  shown  some  improvement  during  the  past  week,  and 
the  market-  is  reported  well  held  at  posted  prices. 
Jobbers  are  building  up  inventories  somewhat  on  reds, 
ard  the  same  is  true  of  pinks  to  a  limited  extent. 
Im  proved  export  demand  for  these  grades  continues  a 
fa. tor  in  the  market.  Prices  hold  unchanged. 

CALIFORNIA  FRUITS — While  a  good  movement 
of  California  canned  fruits  is  reported  currently,  this 
cc  sists  largely  of  shipments  against  orders  booked 
di  ’ing  the  past  month.  Demand  at  the  moment  has 
qi  eted  down  somewhat,  while  distributors  study  the 
fii  uer  price  structure  now  prevailing  in  primary  mar- 
kt  5.  Recent  substantial  price  reductions  on  canned 
fr  its  at  retail  have  brought  about  a  substantial  in- 
cr  ise  in  demand,  it  is  reported,  notwithstanding  the 
fa  :  that  the  mild  weather  thus  far  in  the  fall  season 
hi  made  for  more  than  the  usual  amount  of  competi- 
tif  1  from  the  fresh  product.  There  were  no  price 
ch  ages  reported  on  fruits  this  week,  but  the  market 
ui  'ertone  was  strong,  and  canners  are  reported  firm 
at  ist  prices  on  practically,  all  items. 


SARDINES — Continued  scarcity  of  Maine  sardines 
is  making  for  a  strong  market,  and  canners  have  but 
limited  offerings  available  for  shipment.  This  season’s 
pack,  for  the  state  as  a  whole,  has  run  slightly  less  than 
25  per  cent  of  a  normal  pack,  and  canners  currently  are 
paying  75  cents  to  $1.00  per  bushel  for  the  fish,  as 
compared  with  a  range  of  30  to  40  cents  last  season. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Feeling  More  Kindly  Towards  Peas — Taking  Corn  Only  For 
Nearby  Wants — ^Tomatoes  Quiet — Low  Kraut  Prices — Spinach 
Easier — Pumpkin  Strong — Some  Bean  Canners  Cut  Prices  At 
Wrong  Time — But  Little  Interest  in  Citrus  Packs — Small  Trad¬ 
ing  in  Apples — Fruits  Mainly  Firm. 

Chicago,  October  21,  1938. 

HE  WEATHER — Thus  far  in  October,  unseason¬ 
able  weather  conditions  have  ruled.  It’s  really 
been  too  warm  and  many  say  this  has  interferred 
quite  a  good  deal  with  the  usual  Fall  activities. 

PEAS — Everyone  is  thinking  and  talking  more 
kindly  about  peas.  It’s  helping  a  lot.  Of  course,  there 
is  the  usual  sharp-shooting,  bidding  low,  trying  to 
secure  at  a  price,  etc.  There  are,  however,  some  in  the 
trade  who  realize  the  excellent  opportunity  now 
afforded  to  push  quality  peas  and  at  prices  that  appeal 
to  the  consumer  seeking  quality. 

There  are  few  price  changes.  About  the  lowest  one 
hears  of  is  60  cents,  factory,  for  a  mediocre  standard. 
Some  No.  2  tin  fancy  No.  2  sieve  Alaskas  have  been 
sold  at  $1.20,  factory,  with  fancy  No.  3  sieve  at  85  to 
90  cents,  factory. 

In  going  the  rounds,  one  hears  of  some  low  prices 
on  No.  10  tins,  the  demand  for  which  has  been  rather 
narrow  of  late. 

CORN — Buying  is  for  nearby  wants  only.  The  trade 
seems  fearful  to  purchase  ahead.  Iowa  is  reported  to 
have  sold  No.  2  standard  cream  style  crushed  at  571/2 
cents,  factory.  Most  canners  in  the  Middlewest  are 
holding  at  from  60  cents  to  65  cents,  factory. 

No.  2  fancy  whole  kernel  golden  as  well  as  white, 
has  been  quiet. 

No.  10  tin  corn  is  quoted  as  low  as  $3.25  to  $3.50, 
factory,  for  cream  style  white  crushed. 

TOMATOES — The  market  remains  unchanged.  Only 
a  few  sellers  in  Indiana  are  to  be  found  at  621/2  cents 
for  No.  2  standards.  Other  quotations  are  about  as : 


No.  21/2  Standard . $  .85  factory 

No.  21/2  Extra  Standard .  1.00  factory 

No.  10  Standard .  2.90  factory 

No.  10  Extra  Standard .  3.25  factory 


PUREE — $3.00  seems  to  be  the  price  on  No.  10  fancy 
tomato  puree  and  only  here  and  there  is  a  seller  to  be 
found  who  will  shade  that. 

BEETS — Some  interest  has  been  noted  in  No.  10  tins 
lately  account  several  Government  and  State  bids 
carrying  No.  10  cut  as  well  as  No.  10  sliced  grades. 
Prices  remain  unchanged  and  the  demand  is  in  narrow 
lines. 
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SAUERKRAUT — 60  cents  for  No.  21/2  fancy,  and 
$2.00  for  No.  10  fancy,  f.  o.  b.  factory,  are  surely  low 
prices,  but  as  one  distributor  said  yesterday — we  will 
have  to  have  cold  and  snappy  weather  before  the  de¬ 
mand  for  sauerkraut  becomes  noticeable. 

SPINACH — Some  little  pressure  to  sell  from  the 
Pacific  Coast  as  well  as  the  Pacific  Northwest  has  been 
noted.  This  has  caused  a  little  easiness  in  an  other¬ 
wise  firm  market.  Arkansas  and  Missouri  are  closely 
sold  up  and  there  will  be  little  if  any  packing  of  the 
Fall  or  early  Winter  crop  in  the  Ozarks. 

PUMPKIN — Continues  in  a  strong  course.  Two  or 
three  of  the  largest  and  recognized  quality  canners  in 
these  parts  have  completely  withdrawn  from  the  mar¬ 
ket — having  booked  up  to  the  last  case. 

Others  are  quoting  sparingly  on  the  basis  of : 


No.  21/4  Fancy  Pumpkin . $  .85  factory 

No.  2  Fancy  Pumpkin . 65  factory 


GREEN  AND  WAX  BEANS— One  or  two  Michi¬ 
gan  canners  seem  to  have  obtained  the  idea  that  it  is 
good  business  to  meet  the  low  competition  from  the 
East  with  the  result  that  sales  have  been  reported  at 
60  to  621/2  cents,  delivered,  for  No.  2  standard  cut 
green. 

Wax  beans  are  not  as  plentiful  as  green,  but  the 
movement  has  not  been  heavy  and  there  is  a  little 
pressure  to  clean  up  remaining  lots. 

Fancy  whole  grades  are  still  sought  by  some  in  the 
trade. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE  — 
Some  prices  have  emanated  from  both  Florida  and 
Texas,  but  the  Chicago  buyers  are  not  interested  and 
little  if  any  business  has  been  booked.  The  trade  as 
a  whole  feel  that  it  is  best  to  wait,  especially  when 
reports  have  it  that  the  grapefruit  crops  both  in 
Florida  as  well  as  the  Rio  Grande  Valley  district,  are 
much  heavier  than  a  year  ago. 

APPLES — Both  Eastern  canners  as  well  as  Pacific 
Northwestern  canners  have  now  named  prices,  but 
bookings  to  date  are  much  lighter  than  a  year  ago. 
The  short  crop  in  Pennsylvania  and  Virginia  ought 
to  spell  for  stability  in  this  line. 

CALIFORNIA  FRUITS— No.  21/2  standard  yellow 
cling  peaches  are  now  firm  at  $1.10,  Coast,  and  choice, 
$1.20,  with  some  asking  $1.15  to  $1.25. 

PACIFIC  NORTHWEST— Pears  are  in  routine  call 
only,  but  the  market  seems  firm.  $1.30  to  $1.40  for 
No.  21 2  standards  seems  to  be  the  range  for  Bartletts. 

THE  FISH  LINE — With  the  advances  made  in 
prices  on  Alaska  salmon,  the  trade  are  feeling  better. 
Shrimp  is  quiet,  but  the  pack  on  the  Gulf  is  light  com¬ 
pared  with  a  year  ago,  so  reports  have  it.  Tuna  seems 
to  be  developing  further  interest. 

PATMAN  ANTI-CHAIN  BILI^There  are  some 
who  stoutly  maintain  that  the  operation  of  chain 
stores  and  chain  store  systems,  has  had  an  injurious 
effect  on  the  smaller  towns  and  cities  of  the  U.  S.  A. 
and  they  point  out  particularly  that  the  chains: 

1st:  Replace  individually  owned  stores. 

2nd:  Tendency  to  monopolies. 

3rd:  Tendency  to  eliminate  jobbers  and  wholesalers. 


4th:  Lessening  traveling  salesmen  with  consequent 
loss  of  business  to  hotels,  railroads,  and  other  lines  of 
business. 

5th:  Withdrawal  of  credit  and  currency  from  smal  er 
town  local  banks  to  larger  cities. 

These  are  the  charges  they  make  against  the  inter¬ 
state  chains. 

THE  BIDDLE  CASE — Much  interest  is  being  ex¬ 
pressed  over  the  report  that  the  Supreme  Court  has 
denied  a  review  in  the  case  brought  by  the  Biddle 
Purchasing  Co.  to  test  the  validity  of  certain  sections 
of  the  Robinson-Patman  Act.  It  is  thought  that  this 
means  the  cease  and  desist  order  will  now  hold. 


CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Buyers  More  Interested  in  Deliveries  Than  New  Purchases — 
Exports  Active — Reports  on  Crops — Heavy  Consumption  of 
Canned  Peaches — ^Tomato  Pack  Cut  in  Half — Pimiento  Pack 
Less — Prunes  A  Light  Pack — Smaller  Pineapple  Pack. 

San  Francisco,  Calif.,  October  19,  1938. 

Market — Business  slowed  down  a  little  during 
the  week,  according  to  canners,  with  individual 
orders  running  to  small  quantities.  This  was 
not  unexpected  in  the  case  of  fruits,  where  some  sub¬ 
stantial  business  was  booked  in  September  and  early 
October.  Buyers  are  now  more  interested  in  securing 
deliveries  than  in  making  additional  purchases  and  the 
port  of  San  Francisco,  is  quite  busy.  Some  heavy  ship¬ 
ments  of  California  canned  and  dried  fruits  for 
European  markets  are  going  forward  this  month  and 
all  available  cargo  space  is  engaged  for  several  weeks. 
Exporters  comment  on  the  fact  that  considerable  of 
the  California  products  going  forward  at  this  time  are 
intended  for  the  Christmas  trade,  a  can  of  peaches  or 
pears  being  considered  a  most  appropriate  gift  in  many 
European  countries. 

CROPS — The  California  Cooperative  Crop  Report¬ 
ing  Service  has  brought  out  a  report  of  California 
fruit  and  nut  crops  as  of  October  1,  indicating  that 
while  there  had  been  some  rain  late  in  September, 
losses  had  not  been  heavy  as  most  crops  were  under 
cover.  The  apple  crop  forecast  still  stands  at  7,011,COO 
bushels,  the  smallest  since  1934.  Citrus  fruits  prom’se 
a  large  production  for  the  1938-39  season,  both  oran:  es 
and  grapefruit  being  in  heavier  supply  than  a  year  a  ;o. 
The  danger  of  frost  is  still  to  be  considered,  howe\  'r. 
Production  of  clingstone  peaches  is  placed  at  323,(  )0 
tons,  compared  with  370,000  tons  last  year.  Freest  le 
peach  production  also  dropped  below  the  mark  0  a 
year  ago.  The  pear  crop  may  reach  266,000  tc 's, 
against  224,000  tons  in  1937,  and  the  largest  out;  ut 
since  1930. 

ASPARAGUS  —  Figures  recently  released  by  he 
Asparagus  Control  Board  of  California  indicate  that  ne 
canned  pack  amounted  to  1,796,377  cases,  or  well  bei  jw 
the  maximum  permitted  under  the  industry  agreeme  it. 
These  figures  vary  slightly  from  those  of  the  preli-ni- 
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’  ary  report  brought  out  some  time  ago,  when  it  was 
^.aggested  that  the  audited  report  would  likely  show 
ome  minor  changes.  The  pack  of  all  green  amounted 
i  ,  623,361  cases.  The  market  on  this  vegetable  has 
1  rmed  somewhat  in  recent  weeks  in  sympathy  with 
Tie  improved  tone  in  the  canned  foods  market  in 
g  eneral.  Maximum  quotations  are  without  change,  but 
some  of  the  low  offerings  have  been  withdrawn. 

PEACHES — Practically  all  reports  from  consum¬ 
ing  markets  indicate  that  California  canned  peaches 
are  going  into  consumption  at  a  rapid  rate  at  the  low 
prices  prevailing.  Even  in  California,  where  fresh 
peaches  are  still  available,  the  canned  article  is  mov¬ 
ing  freely  at  10  cents  to  12  cents  a  can.  The  size  of 
the  pack  is  still  being  debated,  and  probably  will  be 
until  early  in  the  new  year  when  pack  figures  will  be 
released.  Some  are  holding  pat  on  their  estimates  of 
eight  and  a  half  million  cases.  Others  contend  that  at 
least  nine  million  cases  were  put  up. 

TOMATOES  —  Canned  tomatoes  continue  to  get 
rather  scant  attention,  despite  the  fact  that  the  pack 
promises  to  be  much  smaller  than  a  year  ago.  Produc¬ 
tion  in  California,  is  estimated  at  219,400  tons,  or  less 
than  one-half  that  of  1937.  No.  21/2  standards  are  quoted 
generally  at  821/2  cents,  with  No.  10s  at  $2.75.  Packers 
of  tomato  paste  are  not  very  happy  over  the  situation, 
with  some  members  selling  at  $3.25  a  case,  less  5  per 
cent.  They  have  virtually  disbanded  their  organiza¬ 
tion,  in  face  of  the  fact  that  the  industry  is  supposed 
to  be  operating  under  orders  of  the  Federal  Trade 
Commission. 

PIMIENTOS — The  California  pimiento  crop  is  esti¬ 
mated  at  about  5,700  tons  this  season,  or  slightly  below 
that  of  a  year  ago.  The  output  for  this  State  promises 
to  be  a  little  less  than  one-fifth  of  that  of  the  nation  as 
a  whole.  Considerable  of  the  pack  was  sold  well  in 
advance  of  the  packing  season. 

PRUNES — The  pack  of  canned  prunes  in  Oregon 
and  Washington,  will  be  close  to  nine  hundred  thousand 
cases  less  than  that  of  last  year,  when  the  output 
amounted  to  1,617,425  cases.  The  fruit  ran  to  small 
sizes,  with  a  large  percentage  of  culls.  Prices  recently 
advanced  slightly. 

PINEAPPLE — The  pack  of  Hawaiian  pineapple  is 
estimated  at  a  little  less  than  11,000,000  cases,  with  an 
oirput  of  about  7,000,000  cases  of  juice.  Both  are  less 
th  n  in  1937,  the  decline  being  around  a  million  cases 
of  ''ruit  and  a  half  a  million  cases  of  juice.  This  indus- 
tr  is  rapidly  creeping  up  on  the  sugar  industry  for 
fir  t  place  in  the  territory’s  commercial  enterprises.  In 
19  7,  pineapple  shipments  were  valued  at  $59,395,090, 
w.  1  sugar  shipments  valued  at  $63,575,478.  Sugar 
sh  iments  have  been  showing  a  falling  off  in  recent 
ye  "s. 

’AGE-HOUR  LAW  —  Preston  McKinney,  Vice- 
Pi  sident  and  Secretary  of  the  Canners  League  of  Cali- 
fo  lia,  returned  to  his  San  Francisco  headquarters,  the 
mi  die  of  October  from  a  trip  to  Washington  in  con- 
ne  ion  with  the  Wage  and  Hours  Law.  He  said  that 
Cs  fornia  would  not  be  greatly  affected  by  this,  wages 
ah  ady  being  well  above  the  minimum,  with  no  over- 
tin  3  work  in  canneries  until  next  season. 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Better  Sale  of  Shrimp — Certified  Shrimp  A  Big  Boost — Oyster 
Dredging  Allowed — Oysters  Are  Poor — Cold  Weather  Needed 
— Prices  Unchanged. 

Mobile,  Ala.,  October  20,  1938. 

HRIMP — The  canning  of  shrimp  is  still  going  on 
and  things  about  the  shrimp  canning  communities 
are  quite  active. 

The  sale  of  the  new  pack  shrimp  is  evidently  better 
than  anticipated  by  the  canneries,  because  the  factories 
have  been  operating  all  they  can,  which  indicates  that 
they  are  either  finding  ready  sale  for  the  shrimp,  or 
they  are  getting  ample  financial  backing  from  the 
banks.  The  quality  of  the  shrimp  is  very  good,  so  the 
canneries  are  turning  out  a  first  class  pack  in  every 
respect. 

The  certified  shrimp,  which  is  canned  under  Govern¬ 
ment  supervision,  has  certainly  been  a  boost  to  the 
canned  shrimp  industry.  All  the  factories  that  can  afford 
it  are  availing  themselves  of  this  Federal  pure  food  ser¬ 
vice.  While  it  is  expensive,  it  must  be  paying  good 
dividends  to  the  canneries  that  have  it,  because  none 
of  them  have  discontinued  it  and  more  of  the  factories 
are  adopting  it  each  year. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
small;  $1.15  for  medium,  and  $1.20  for  large,  f.  o.  b. 
factory. 

OYSTER  DREDGING  ALLOWED— At  a  meeting  of 
the  Alabama  Oyster  Commission  held  in  this  City  last 
week,  it  was  decided  to  allow  the  dredging  of  oysters 
on  two  of  the  reefs  in  Mobile  Bay,  which  are  the  White 
House  Reef  and  the  Point  Clear  Reef.  All  the  other 
reefs  to  remain  closed  to  dredging  until  the  canning 
season  opens  in  December. 

The  raw  oyster  tongers  wanted  all  the  reefs  opened 
to  dredging  at  this  time,  but  the  commissioners  who 
were  opposed  to  opening  any  of  the  reefs  at  this  time, 
finally  agreed  to  open  two  of  the  deep  water  reefs, 
where  tonging  is  a  difficulty.  The  other  reefs  are  all 
opened  to  tonging  and  the  oystermen  will  have  to  con¬ 
tinue  using  their  rakes  on  the  shallow  reefs. 

Dredging  oysters  is  a  much  easier  and  more  profitable 
operation  than  tonging  them,  because  the  dredge, 
which  is  an  iron  basket  shaped  like  a  big  half  barrel 
and  about  the  size  of  one,  is  dragged  on  the  oyster 
reefs  behind  the  boat  and  the  prongs  at  the  bottom  of 
the  basket  loosen  the  oysters,  shells,  rocks  or  what¬ 
ever  is  in  the  path  and  all  are  caught  in  the  basket. 
The  dredge  is  hoisted  up  on  the  deck  of  the  boat  by 
a  winch,  so  there  is  little  human  exertion  as  compared 
to  tonging  oysters,  which  requires  that  men  bending 
over  the  side  of  a  small  boat,  with  rakes  12  to  18  feet 
long,  loosening  oysters  from  the  bottom  and  then 
pulling  the  rakes  up  by  hand  into  the  boat.  It  takes 
about  ten  times  as  long  to  catch  a  boat  load  of  oysters 
by  tonging  as  it  does  by  dredging,  therefore,  the  time 
and  labor  saved  by  dredging  is  very  great.  However 
dredging  is  more  destructive  to  the  oyster  reefs  than 
tonging,  because  the  dredges  gather  up  everything  in 
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their  path,  whereas  tonging  does  not  and  for  this  rea¬ 
son,  dredging  is  only  allowed  on  reefs  where  oysters  are 
plentiful. 

OYSTERS — The  weather  will  not  turn  cold  and 
neither  will  it  rain,  so  these  two  things  are  holding 
back  the  raw  oyster  business. 

We  have  had  showers  the  last  two  days,  but  no 
general  rain  and  it  has  done  no  more  than  dampen  the 
ground  on  top. 

The  oysters  are  too  poor  to  handle  them  profitably, 
therefore,  not  many  of  the  boats  are  engaged  in  the 
oyster  business  at  present.  Then  too,  shrimping  is 
good  and  the  boats  will  not  knock  off  shrimping  to  go 
oystering  as  long  as  they  can  make  a  living  shrimping. 
It  is  easier  work  to  shrimp  and  more  profitable. 

The  price  of  canned  oysters  is  95  cents  per  dozen  for 
four  ounce;  $1.00  for  five  ounce,  and  $1.90  for  ten 
ounce,  f.  o.  b.  factory. 

• 

FOOD  STANDARDS  COMMITTEE  TO  MEET 

HE  first  meeting  of  the  Food  Standards  Committee, 
appointed  under  the  Federal  Food,  Drug  and  Cos¬ 
metic  Act,  will  be  held  in  Washington,  the  week  of 
November  7,  Joseph  Calloway,  Jr.,  secretary  of  the  com¬ 
mittee,  has  announced.  The  announcement,  in  part, 
reads  as  follows: 

“At  this  meeting,  aside  from  details  of  organization 
and  adoption  of  rules  for  procedure  of  the  committee, 
the  members  will  give  consideration  to  features  upon 
which  standards  for  the  following  products  should  be 
based : 

“Tomato  products  (juice,  puree,  paste  and  catsup), 
— identity  standards. 

“Egg  products  (liquid,  frozen  and  dried  eggs ;  liquid, 
frozen  and  dried  egg  yolks) — identity  standards. 

“Canned  peaches,  canned  pears,  canned  apricots, 
canned  cherries,  canned  red  sour  pitted  cherries,  canned 
tomatoes,  canned  peas,  canned  dry  peas — identity  and 
quality  standards. 

“Factual  and  other  pertinent  information  on  these 
schedules  will  be  welcome  and  will  be  considered  by 
the  committee.  Such  information  may  be  addressed 
to  the  Secretary  of  the  Food  Standards  Committee, 
Food  and  Drug  Administration,  U.  S.  Department  of 
Agriculture,  Washington,  D.  C.,  and  should  be  received 
not  later  than  November  5,  1938. 

“This  meeting  of  the  committee  is  not  in  the  nature 
of  the  public  hearing  to  which  the  Act  refers,  and  for 
which  a  minimum  thirty  days  notice  is  required,  but 
is  for  the  purpose  of  determining  those  factors  which 
may  be  embodied  in  proposals  for  a  public  hearing.” 

The  committee  probably  will  also  consider  the  sub¬ 
stance  of  the  McNary-Mapes  regulations  now  in  force. 
The  committee  will  also  be  glad  to  receive  and  con¬ 
sider  suggestions  for  those  standards  that  may  be 
offered  it  in  correspondence.  It  should  be  understood 
that  this  committee  will  not  conduct  public  hearings 
and  desires  all  suggestions  to  come  to  it  by  letter  and 
not  by  personal  calls. 

The  tentative  standards  formulated  by  the  committee 
will  later  be  subject  of  public  hearings  to  be  announced 
30  days  in  advance  by  the  Secretary  of  Agriculture. 


On  August  13th,  1938,  the  Food  &  Drug  Admiius- 
tration  announced: 

“It  is  the  intention  of  the  Food  and  Drug  Admix.is- 
tration  to  perpetuate  the  food  standards  commits^ee 
which  has  functioned  in  promulgating  administrative 
standards  for  the  last  25  years,  reports  W.  G.  Campbell, 
Chief.  This  committee  has  consisted  of  representatives 
from  the  Association  of  Official  Agricultural  Chemists, 
The  Association  of  Dairy,  Food  and  Drug  Officials  of 
the  United  States  and  the  U.  S.  Department  of  Agri¬ 
culture.  Members  of  the  new  committee  are : 

“For  the  Association  of  Official  Agricultural 
Chemists:  C.  D.  Howard,  Director  and  Chief,  Division 
of  Chemistry  and  Sanitation,  State  Board  of  Health, 
Concord,  N.  H.;  Guy  G.  Frary,  State  Chemist,  Ver¬ 
milion,  South  Dakota. 

“For  the  Association  of  Dairy,  Food  and  Drug  Offi¬ 
cials  of  the  United  States :  J.  J.  Taylor,  State  Chemist, 
Department  of  Agriculture,  Tallahassee,  Florida ;  Mrs. 
F.  C.  Dugan,  Director,  Bureau  of  Foods,  Drugs  and 
Hotels,  State  Board  of  Health,  Louisville,  Kentucky. 

“For  the  Food  and  Drug  Administration:  W.  B. 
White,  Chief,  Food  Division ;  W.  S.  Frisbie,  Chief,  Divi¬ 
sion  of  State  Cooperation. 

“The  duties  of  the  committee  will  be  to  formulate 
definitions  and  standards  both  of  identity  and  of  quality, 
including  fill  of  container,  after  consideration  of  all  of 
the  data — analytical  and  inspectional — deemed  essen¬ 
tial  to  support  them.  The  committee  will  meet  in  the 
food  and  Drug  Administration  at  Washington  at  inter¬ 
vals  to  review  the  data  which  have  been  assembled, 
draft  tentative  standards  and  then  upon  the  conclusion 
of  public  hearings,  required  by  the  Act,  make  its  final 
recommendations.  Under  the  new  Act  these  definitions 
and  standards  when  promulgated  by  the  Secretary, 
will  have  the  full  force  and  effect  of  law.” 

• 

SEVENTEEN  TIMES  THROUGH  THE  PRESS  was  required  for  the 
preparation  of  the  attractive  label  insert  of  Gamse  Lithograph¬ 
ing  Company,  Baltimore,  which  appeared  in  the  October  issue 
of  “National  Lithographer”.  Nine  labels  are  represented  in 
the  piece  done  in  natural  color  and  of  actual  size.  It  is  the 
only  label  insert  of  lithographers  represented  and  is  indeed  a 
tribute  to  its  maker. 

• 

PROFESSOR  F.  w.  FABIAN,  Michigan  state  College,  was  the 
guest  speaker  at  the  Semi-annual  Meeting  of  the  National 
Pickle  Packers  Association  held  at  the  Palmer  House,  Septem¬ 
ber  28th.  The  attendance  was  particularly  large  for  a  -nid- 
year  meeting. 

• 

CONVENTION  DATES 

OCTOBER  27-28,  1938 — Glass  Container,  Fall  Meeting,  ray- 
more  Hotel,  Atlantic  City,  N.  J. 

NOVEMBER  2-4,  1938 — Pacific  Fisheries,  Annual  Meeting, 
Hotel  Del  Monte,  Calif. 

NOVEMBER  9-10,  1938 — lowa-Nebraska  Canners,  A  nual 
Meeting,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 
NOVEMBER  14-16,  1938 — Wisconsin  Canners,  Annual  Me  ing, 
Schroeder  Hotel,  Milwaukee,  Wis. 

NOVEMBER  16-17,  1938  —  Pennsylvania  Canners,  A  nual 
Meeting,  Yorketown  Hotel,  York,  Pa. 

NOVEMBER  17-18,  1938 — Indiana  Canners,  Fall  Meeting,  tlay- 
pool  Hotel,  Indianapolis,  Ind. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
'f  the  current  week,  subject  to  the  customary  cash  discounts. 
■Juotations  per  dozen  unless  otherwise  noted.  “Eastern” 
]Uotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low 

High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossai,  No.  2^ . 

2.46 

2.65 

Large,  No.  2% . 

2.50 

2.60 

Medium,  No.  2% . 

2.60 

2.60 

Green  Mam.,  No.  2  ra  cans . 

_ 

2.50 

2.60 

2.55 

2.70 

Large,  No.  2 . . 

2.40 

2.60 

2.50 

2.60 

Tips,  White,  Mam.  No.  1  sq . 

2.35 

2.45 

Small,  No.  1  sq . 

2.16 

2.25 

Green  Mam.,  No.  1  sq . 

2.20 

2.25 

2.00 

2.40 

Green  Tips,  60/80,  2s................ 

1.85 

2.10 

2.10 

2.15 

Green  Tips,  40/50,  2s . 

2.00 

2.50 

2.30 

2.35 

Green  Cuts  and  Tips,  2s . 

1.65 

1.76 

Green  Cuts  and  Tips,  lOs . 

Green  Cuts,  2s . 

1.05 

1.15 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.85 

1.00 

1.10 

1.10 

1.20 

No.  10  . — _ 

4.25 

5.00 

5.00 

Ex.  Std.  Cut  Green,  No.  2......„ 

.60 

.70 

.75 

.80 

.90 

1.00 

No.  10  . 

3.00 

Std.  Cut  Green,  No.  2 . . 

.55 

.57  Vi 

.60 

.70 

.65 

.76 

No.  10  . 

2.50 

2.75 

3.00 

3.25 

3.25 

3.50 

Fancy  Whole  Green,  No.  2 . 

1.00 

1.50 

1.20 

1.40 

1.26 

1.76 

No.  10  . . 

4.50 

6.76 

4.76 

6.00 

Ex.  Std.  Whole  Green,  No.  2.... 

.80 

1.10 

1.20 

1.20 

No.  10  . . 

4.00 

4.75 

5.25 

5.25 

Fancy  Cut  Wax,  No.  2..— ........ 

.80 

.95 

.95 

.95 

No.  10  . 

4.00 

4.76 

4.50 

6.00 

Ex.  Std.  Cut  Wax,  No.  2. . 

.70 

.90 

.80 

.90 

No.  10  . 

3.35 

4.16 

4.00 

4.60 

.70 

.70 

.75 

No.  10  . 

3.25 

3.50 

Fancy  Whole  Wax,  No.  2....... 

1.05 

1.20 

1.06 

1.20 

No.  10  . . 

4.76 

Ex.  Std.  Whole  Wax,  No.  2. _ 

1.10 

1.16 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . . 

.60 

.62Vi 

.65 

No.  10  . . . 

2.70 

3.00 

3.25 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.40 

1.40 

1.50 

1.50 

No.  10  . 

7.00 

No.  2  Fancy  Small  Green . 

1.25 

1.25 

1.30 

No.  2  Medium  Green . 

1.15 

1.16 

1.30 

1.25 

1.25 

No.  10  . . 

6.75 

6.00 

No.  2  Green  &  White . . 

.85 

.90 

.95 

.90 

.90 

No.  10  . — .. 

4.50 

4.75 

3.76 

4.00 

No.  2  Fresh  White . 

.76 

.80 

.70 

.80 

.90 

.95 

No.  10  . 

A  9R 

R71A  _ 

.60 

.65 

b::ets 

.70 

1.00 

RO 

>10.  2%  . 

1  20 

lo.  lb' . . 

2.90 

3.50 

R  75 

S  i.  Out,  Nn.  2 . 

.66 

.62  Vi 

.65 

'.70 

^o.  214  . 

.65 

.86  " 

7o.  10  . 

2.40 

2.70 

I  iicy  Cut,  No.  2 . 

.65 

.65 

.65 

-To.  2^  ...  . 

.85 

.67Vi 

.75 

!n.  in" . 

3.25 

2.76 

3.00 

.65 

.85 

.90 

lo.  2%  _ _ 

.90 

1.10 

To.  10  . 

2.60 

3.76 

3.36 

.80 

.70 

.96 

'lo.  10  .... _ _ _ ....... _ _ 

3.26 

3.50 

3.00 

3.25 

3.60 

(  RROTS 

E  .  Sliced.  No.  2 . . . 75 


0.  10  . 

—  3.60 

4.26 

E  Diced,  No.  2 . 

_  .66 

.76 

.60 

.70 

.65 

.70 

’0.  10  . 

_  3.00 

3.26 

2.76 

3.00 

F  \S  AND  CARROTS 

S:  ,  No.  2 . 

. 80 

.80 

1.10 

F.  icy  No.  2 . 

1.10 

1.05 

1.20 

CANNED  VEGETABLES— Continued 

Eastern  Central  West  Coast 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

Low  High 

_  .75  .87  Vi 

_  4.50  5.00 

.70  .75 

Low  High 

.86  .95 

4.76  6.75 

.7S 

Low  High 

No.  10  . — 

_  4.25  . 

Std.  No.  2  . 

No.  10  . .  .  .  . 

White,  Ex.  Std.  No.  2 

_  .67  Vi  .75 

No.  10  . 

_  ..  4.25 

Std.  No.  2.. . . 

.60  . 

No.  10  _ — 

_  ..  4.00  . 

.80  .85 

No.  10  . .  4.60  6.00 

.70  .72y> 

No.  10  _  „  _ 

_  4.00  .  " 

Std.  No.  2 . 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

_  .72Vi  .82Vi 

.75 

.95 

No.  10  . 

_  4.12Vi  4.25 

4.50 

5.00 

........  .70  .75 

.70 

No.  10  . . 

3.75 

4.00 

Std.  No.  2 . 

-  .67Vi  . 

.65 

No.  10  . 

3.50 

White,  Fancy  No.  2 . 

.80 

.96 

No.  10  . 

_  4.12Vi  4.25 

Ebc.  Std.  No.  2 . 

. 62  Vi  .70 

.65 

.70 

No.  10  . 

3.75 

4.00 

Std.  No.  2 . 

...—..  .57V>  .62Vi 

0914 

No.  10  . 

3.60  ■ 

4.00 

HOMINY 

Std.  Split,  No.  1,  Tall. _ 

No.  2Vi  . 

-  .70  .85 

.60 

.65 

1.10 

No.  10  . . 

_  _  2.60 

2.00 

2.35 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

. 76  .85 

No.  10  . 

_  4.00  4.60 

Std.,  No.  2 . 

. 55  .75 

No.  10  . 

.  3.00  4.00 

PEAS 

No.  2  Fancy  Sweets,  2s.. 

.  1.20  1.25 

1.16 

1.35 

1.20 

1.40 

No.  2  Fancy  Sweets,  3s.. 

.  1.02Vi  1.06 

1.10 

1.20 

1.15 

1.30 

No.  2  Fancy  Sweets,  4s.. 

.96 

1.25 

1.10 

1.20 

No.  2  Fancy  Sweets,  6s.. 

. 90  .96 

.96 

1.15 

1.05 

1.10 

No.  2  Ex.  Std.  Sweets,  2s 

. 92  Vi  . 

1.10 

1.26 

1.16 

1.20 

No.  2  Ex.  Std.  Sweets,  3s 

. 87Vi  . 

.90 

1.10 

.95 

1.16 

No.  2  Ex.  Std.  Sweets,  4s 

. 82Vi  . 

.85 

1.10 

.90 

1.10 

No.  2  Ex.  Std.  Sweets,  6s 

. 75  . 

.77Vi 

1.00 

1.00 

1.05 

No.  2  Std.  Sweets,  2s . 

.90 

1.00 

No.  2  Std.  Sweets,  3s . 

. 90  . 

.86 

.95 

1.10 

1.16 

No.  2  Std.  Sweets,  43 . 

-  .85  . 

.77V4  1.00 

.80 

1.10 

No.  2  Std.  Sweets,  5s . 

.70 

.80 

.75 

.95 

No.  10  Std.  Sweets,  2s.... 

5.00 

6.76 

No.  10  Std.  Sweets,  3s.... 

5.00 

6.26 

4.75 

6.00 

No.  10  Std.  Sweets,  4s.... 

. 

4.76 

4.76 

4.50 

4.76 

No.  10  Std.  Sweets,  5s.... 

-  4.26  . 

4.00 

4.76 

4.26 

4.50 

No.  2  Fey.  Alaska.  Is . 

1.25 

1.60 

1.40 

1.60 

No.  2  Fey.  Alaska,  2s . 

-  1.25  1.60 

1.20 

1.40 

1.30 

1.46 

No.  2  Fey.  Alaskas,  3s....„ 

. .  . 

.95 

1.30 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas, 

Is .  1.05  . 

1.05 

1.25 

1.25 

1.30 

No.  2  Ex.  Std.  Alaskas, 

28 .  1.00  . 

.90 

1.10 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas. 

88 . 75  . 

.77Vi 

.80 

1.10 

1.20 

No.  2  Ex.  Std.  Alaskas, 

48 . 72  Vi  .85 

.80 

.90 

.95 

1.10 

No.  2  Ex.  Std.  Alaskas, 

Be . 

1.00 

1.05 

No.  10  Ex.  Std.  Alaskas, 

Is....-  . 

6.26 

No.  10  Ex.  Std.  Alaskas, 

28 _  5.00  5.25 

5.50 

6.60 

No.  10  Ex.  Std.  Alaskas, 

88....  4.75  5.00 

4.00 

5.50 

No.  2  Std.  Alaskas,  2s . 

. 75  .90 

.80 

1.00 

No.  2  Std.  Alaskas,  8s . 

.65 

.77Vi 

.90 

1.00 

No.  2  Std.  Alaskas,  4s . 

. 62Vi  .65 

.60 

.75 

.85 

.90 

No.  2  Std.  Alaskas,  6s . 

.60 

.65 

.80 

.90 

No.  10  Std.  Alaskas,  Is... 

_  6.00  . 

No.  10  Std.  Alaskas,  28... 

.  4.00  4.60 

6.00 

No.  10  Std.  Alaskas,  8s... 

_  3.35  . 

3.75 

4.50 

4.50 

4.75 

No.  iO  Std.  Alaskas,  4s... 

....—..  3.15  . 

3.25 

4.00 

4.25 

4.50 

4.00 

4.50 

. 6214  . 

.90 

.95 

Soaked,  2s . 

. . -  .41Vi  . 

.50 

.60 

.67Vi 

.60 

ina  . 

.  910 

2.60 

3.50 

.67Vi 

.65 

10s  '....' . 

. .  2.70  ■  . 

PUMPKIN 

Fancy,  No.  2 . 

. 

.65 

.70 

.60 

.70 

No.  2Vi  . 

.85 

.95 

.80 

.85 

No.  8  - - 

. 

No.  10  . . . . . . 

3.25 

3.50 

2.40 

2.50 

SAUER  KRAUT 

Fancy,  No.  2 . . 

.62Vi  . 

.50 

.65 

.62Vi 

.65 

No,  2%  _ 

_  .60  .70 

.60 

.76 

.76 

.80 

Nn.  »  . 

No.  10  . 

2.00 

2.86 

2.50 

2.60 

SPINACH 

No.  2  . 

.65  .67Vi 

.55 

.66 

.90 

1.10 

No.  . . . 

_  .85  .90 

.82  Vi 

.87Vi 

1.05 

1.25 

No.  10  . 

_  2.75  3.00 

2.65 

2.76 

3.50 

4.25 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  .75  .85 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas.  .90  1.10 

Triple,  No.  2 . 

. 95  . 
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CANNED  FRUITS— Continued 


SWEET  POTATOES 
Fey.,  No.  2,  Dry  Pack, 

No.  2%  . . . . 

No.  8 
No.  10 

Fey.,  No.  2,  Syrup  Pack . 76 

No.  zy» 

No.  3 
No.  10 

TOMATOES 
Fancy,  No.  2.. 

No.  2% 

No.  8  ... 

No.  10  . 

Ex.  Std.,  No.  1.. 

No.  2 
No.  2% 

No.  8 


Std.,  No.  1 . 

No.  2  . 

No.  2%  . 82Vj 

No.  3  . — . 

No.  10  .  2.75 

TOMATO  PUREE 
Std.,  No.  1,  Who.  St.  1.04 

No.  10  . 

Std.,  No.  1,  Trim  1.036 . 

No.  10  .  2.75 

TOMATO  JUICE 

No.  1  . 

No.  2  . 

No.  10  . 2.75 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . . 


Low  High 

Low  High 

Low  High 

.65 

.70 

.80 

.87% 

.96 

2.70 

3.00 

.76 

1.20 

1.20 

.97%  1.10 

1.50 

1.60 

3.15 

3.50 

Solid  Pack 

1.05 

1.10 

.80 

.95 

1.25 

1.35 

1.15 

1.26 

3.75 

4.00 

.70 

.80 

.80 

.90 

1.00 

1.25 

1.00 

1.10 

3.26 

3.50 

3.25 

3.50 

2.76  2.86 

With  puree 

.40 

.42% 

.42% 

. 

.60 

.62% 

.60 

.65 

.62% 

.70 

.66 

.65 

.82% 

.90 

.85 

.90 

.80 

.82% 

.90 

1.00 

2.75 

3.10 

2.90 

2.65 

2.76 

.40 

.40 

3.00 

3.00 

3.50 

3.00 

3.26 

.37% 

.62% 

2.75 

2.60 

2.75 

2.70 

2.75 

.40 

.45 

.40 

.50 

.52% 

.55 

.65 

.70 

.70 

.75 

.70 

.72% 

2.75 

3.00 

3.00 

3.25 

2.65 

2.80 

.76 

.66 

.67% 

.95 

.85 

.90 

3.75 

3.75 

2.90 

3.00 

Eastern 
Low  High 


Central 
Low  High 


West  Coa"t 
Low  HiK  ! 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . . 

No.  10  . . 


BLACKBERRIES 

Std.,  No.  2 _ 

No.  8  _ 

No.  10,  wat«r..„„.„._. 
No.  2,  Preserved......^... 

No.  2,  Syrup . . 

BLUEBERRIES 


No.  2  . . 

No.  10  _ 


1.35 

4.85 


1.45 

6.76 


1.45 

4.00 


1.60 

6.00 


2.00 

7.60 


1.10 

Loii 


2.20 

7.';.i 


1.15 


CHERRIES 

Std.,  Red,  Water,  No.  2 .  1.0714  1-10 

Std.,  White,  Syrup,  No.  2....„..„  . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 .  1.07%  1.20 

Red  Sour  Pitted,  No.  10 4.86  6.60 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . .  . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . . . . 


1.10 

6.60 


1.20 

6.00 


RASPBERRIES 
Black,  Water,  No.  2.. 


Red,  Water,  No.  2.. 
No.  10 


1.36 

6.00 

2.00 

1.90 

1.80 


2.15 

2.15 

1.85 


Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack....  2.60  2.90 

No.  10,  fancy  heavy  pack .  3.35  . 

APPLE  SAUCE 
No.  2  Fancy . 


No.  10 
No.  2  Std.. 
No.  10  , 


.75 

3.00 

.60 

2.76 


.80 

3.25 


APRICOTS 

No.  2%,  Fancy . 

No.  2%,  Choice. . —  . 

No.  2%,  Std . 

GRAPEFRUIT  SECTIONS  Florida 

8  oz . 43%  .47% 

No.  2  . 82%  . 

No.  6  .  2.42%  . 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . . 

No.  300  . 

No.  2  . 

No.  6  . — . 

PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  . 

Choice,  No.  2% . 

No.  10  . - . 


No.  10,  Water . 

No.  10,  Syrup . 

No.  10  Pie,  S.  P . 

PEACHES 

Fey.,  Y.  C.,  No.  2% . . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  2%.._ . 

No.  10,  Fancy . 

Peel^,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . . 

No.  2%  . 

Sliced,  Standard,  No.  10 . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . . . . 


2.75  3.00 


1.60  1.66 
1.30  1.40 

1.20  1.20 

California 


Red,  Syrup,  No.  2 . 

STRAWBERRIES 

Ex.  Pres.,  No.  1.. 

No.  2 

Pres.,  No.  1.. 

No.  2 

Std.,  Water,  No.  10.. 


1.46 

1.60 

.  1.65 

7.26 

7.60 

6.00 

.  1.65 

7.26 

7.60 

6.00 

.  7.00 

1.76 

1.40 

1.60 

.  2.10 

Canned  Fish 


1.00 

2.75 


1.05 

3.10 


HERRING  ROE 

10  oz . . . 70 

No.  2,  19  oz. . .  1.25 

No.  2,  17  oz .  1.12% 

LOBSTER 

Flats,  1  lb . . 

%  lb . . . 

%  lb . . . 

OYSTERS 


.35 

.45 

.37  .44% 

Std.,  4  oz. . 

.54 

.55 

.48  .60 

■62% 

.65 

.61% 

1.85 

.63 

2.00 

.52%  .55 

1.90  2.12% 

.75 

2.12% 

.80 

2.,32% 

Selects,  6  oz . 

SALMON 

1.35 

1.36 

Red  Aiaskas,  Tall,  No.  1 . . 

Flat,  No.  % . 

1.70 

1.45 

1.32% 

4.60 

1.90 

5.35 

1.65 

1.45 

1.30 

3.25 

5.60 

1.70 

1.67% 

1.40 

3.50 

6.75 

No.  %  . . 

Pink,  Tall,  No.  1 . . 

Flat,  No.  % . . 

Sockeye  Flat,  No.  1 . 

No.  %  . . 

Chums,  Tall,  No.  1 . 

6.60 

6.50 

3.26 

3.25 

3.00  . 

1.96 

1.95 

Southern 

Northwest 

Selects 

.95 

1.05 

.96  . 

1.00 

1.00  . 

1.15 

1.25 

1.80 

2.10 

1.80  . 

1.50 

1.75 

1.90 

2.20 

1.90  . 

1.35 

1.20 

1.10 

.77% 

1.00 

4.50 

4.00 


1.50 


.62%  ... 
.72%  ... 
1.06  ... 
1.60  ... 
2.40 


Medium,  Red,  Tall . 

SHRIMP 

No.  1,  SmaU . .  . 

No.  1,  Medium . . . 

No.  1,  Large . 

SARDINES  (Domestic)  Per  Case 

%  Oil,  Key .  4.00 

%  Oil,  Keyless .  3.50 

%  Oil,  Tomato,  Carton..............  . 

%  Oil,  Carton . .  . 

%  Mustard,  Keyless .  3.50 

Calif.  Oval  No.  1,  24’s . .  . 

Calif.  Oval  No.  1,  48’8 . 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . .  . 

Fey.,  Yel.,  Is,  48’s . — . . 

%8  . —  . 

¥48  . 

Light  Meat,  Is . .  . 


Southern 

1.10  1.20 


1.16 

1.20 


1.25 

1.30 


4.60 

4.00 


5.00 

3.60 


6.00 


1.70 

3.00 


10.00 

5.50 
3.85 

9.50 
5.45 


3.50  3  75 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


ADHESIVES. 

D'  wey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  Oil.  Gas,  Gasoline,  Etc. 

A.  ;  .  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

C  N  MAKERS'  MACHINERY. 

Car.  oron  Can  Mchy.  Co.,  Chicago,  Ill. 

C  NNED  FOODS. 

Phi  PS  Packing  Co.,  Cambridge,  Md. 

Phi  ps  Sales  Co.,  Cambridge,  Md. 

C  NS,  Tin,  All  Kinds. 

Air.  lean  Can  Co.,  New  York  City. 

Cor  nental  Can  Co.,  New  York  City. 

Cre  n  Can  Co.,  Philadelphia,  Pa. 

He-  n  Can  Co.,  Cincinnati,  Ohio. 

Nat  nal  Can  Co.,  Inc.,  New  York-Baltimore. 

Pht  s  Can  Co.,  Baltimore,  Md. 

Phi  os  Can  Co.,  Cambridge,  Md. 

C  N  SEALING  COMPOUND. 

De;  y  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

C  N  TESTING  MACHINERY. 

Car  ron  Can  Machinery  Co.,  Chicago,  Ill. 

C  N  WASHING  MACHINES. 

olm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Ha:_  n  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  '  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  ^rp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Spiral. 
Berlin-Chapman.  Co.,  BorUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster.  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  contioi). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wit. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Cg.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetfeallT 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES.  Catsup.  Etc. 
CTiisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mbs. 
Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Scott  Viner  Co.,  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Cannera. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 
lACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niaq[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 

PASIE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SHKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Caimlng  Machinery  Corp.,  Cedarburg,  Wis 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  ^rp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  (^rp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton.  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  W’s. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wir 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

‘Hie  United  Co.,  Westminster,  Md. 
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AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 


JUICE 

DRAIN 


#  For  filling  Whole  Tomatoes, 


0  Measures  each  can  full  alike  with 
out  crushing. 


0  Measured  amount  of  juice  deliver' 
ed  in  empty  can. 


%  Shaker  Fruit  adjusting  plate. 


0  Compression  adjustment. 


%  Can  adjust  to  any  weight  desired. 
Prices  on  request. 


AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

Sv  MAIN  OFFICE  A 

BALTIMORE:  MD. 


C3^ 


From  the  first  Pack  to  the  last,  your  interests 


have  been  our  own  —  and  YOU  have  MADE 


the  GRADE! 


"NATIONAL"  pushes  on!  — consolidating  the 
experience  oi  its  twenty-nine  seasons  — 
renewing  constantly  that  spirit  of  cooperation 
which  so  closely  joins  Sanitary  Cans  with 
an  alert,  trouble-free  and  satisfying  Service 


to  Canners. 


NATIONAL  CAN  CORPORATION 


SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Sales  OUices  and  Plants  •  NEW  YORK  CITY  •  BALTIMORE  •  MASPETH,  N.  Y.  •  CHICAGO  •  BOSTON  .  DETROIT  .  HAMILTON,  OHIO 


